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Advertising  clubs 

ANNUAL  GATHERING  AT 
OMAHA  LARGEST  IN  ORGANI- 
ZATION’S  HISTORY. 

Samuel  C.  Dobbs,  of  the  Coca-Cola 

Co.,  Re-elected  President — Conven¬ 
tion  Hears  a  Number  of  Noted 

Speakers — Boston  Chosen  as  Place 

of  1911  Convention — President’s 

Annual  Address.  , 

I 

Samuel  C.  Dobbs,  aclvertisins  man-  1 
agcr  and  general  sales  manager  of  the  ! 
Coca-Cola  Co.,  of  Atlanta,  Ga.,  was  i 
re-elected  president  of  the  .Associated  i 
Advertising  Clubs  of  .America,  in  ses-  | 
sion  at  Omaha  this  week.  Boston  wa.s  | 
chosen  as  the  place  to  hold  the  con-  i 
vention  in  1911.  Nearly  a  thousand  | 
delegates  from  all  parts  of  the  conn-  I 
try  attended  and  the  meeting  was  ! 
probably  the  most  profitable  in  the  i 
history  of  the  organization.  The  long  | 
program  included  some  of  the  most  ; 
noted  advertising  and  newspaper  men  I 
in  the  country,  and  their  addresses  | 
were  listened  to  with  great  interest. 

President  Dobbs,  in  his  annual  ad-  j 
dress,  said  in  part: 

“You  have  been  termed,  and  cor¬ 
rectly  so,  the  modern  wonder-workers 
of  this  the  most  wonderful  age  of  the 
world.  Let  us  draw  a  comparison. 
The  world  pays  tribute  to  Marconis 
and  Edisons.  It  erects  monuments 
to  Pultons,  to  Longs,  to  Whitneys 
and  hosts  of  others.  It  is  well  that 
it  does,  because  these  thoughtful, 
earnest  students  and  scientists  have  i 
blessed  the  universe  with  the  fruits 
of  their  genius. 

“Rut  what  slow  progress  would  all 
these  great  blessings  of  humanity  have 
made  had  it  not  been  for  the  potency 
of  publicity  which  took  up  the  burden 
where  science  left  o^^  and  put  on  that 
finishing  touch,  without  which  they 
would  almost  as  well  have  never  been 
conceived. 

“Publicity  or  advertising,  or  what¬ 
ever  term  you  choose  for  it,  like  a 
winged  meteor,  snatches  up  great 
truths  and  accomplishments  and  car¬ 
ries  them  to  the  uttermost  parts  of 
the  world.  j 

I 

CH.\NGE  IN  THOUGHT. 

“Through  the  wonderful  potency 
and  the  tremendous  force  of  com¬ 
mercial  publicity  the  entire  domestic 
thought  and  life  of  this  nation  has 
been  changed  materially  within  the 
past  generation. 

“Dr.  Nicholas  Murray  Butler,  presi¬ 
dent  of  Columbia  University,  made 
the  statement  that  the  American  na¬ 
tion  is  the  most  intelligent  people  on 
the  globe  and  that  this  condition  is 
attributable  very  largely  to  the  more 
than  20,000  newspapers  published  in 
the  United  States. 

“Dr.  Butler  stated  a  fact,  but  he 
did  not  go  far  enough.  The  three 
great  educational  institutions  of  this 
country;  namely,  the  newspapers,  the 
weekly  periodicals  and  the  monthly 
magazines,  are  doing  more  in  an  edu¬ 
cational  way  than  any  other  influence 
I  know.  Unfortunately  this  education 
{Consinued  an  page  7) 
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CURIOSITIES. 


SAMUEL  C.  DOBBS, 

.MWKKTISING  .SNn  SALES  MANAGER  OF  THE  COCA-COLA  COMPANY,  OF  ATLANTA,  GA., 
WHO  WAS  RE-ELECTED  PRESIDENT  OF  THE  ASSOCIATED  ADVERTISING  CLUBS 
OF  AMERICA,  IN  SESSION  AT  OMAHA  THIS  WEEK. 


900-MILE  FLIGHT. 

New  York  World  Names  Terms  of 
Big  Aerial  Contest. 

On  last  Saturday  the  New  A’ork 
World  made  public  the  conditions 
governing  the  proposed  flight  between 
New  York  and  St.  Louis.  They  are  as 
follows: 

“The  New  York  World  and  the  St. 
Louis  Post-Dispatch  will  give  $30,000 
to  the  first  aviator  who,  between  .Au¬ 
gust  IS,  1910,  and  January  1,  1911,  flies 
from  New  York  to  St.  Louis  or  from 
St.  Louis  to  New  York,  within  one 
hundred  consecutive  hours,  using  the 
same  aeroplane  from  start  to  finish." 

Three  days’  notice  of  intention  to 
start  for  the  prize,  to  be  given  to 
either  paper,  is  the  only  condition  at¬ 
tached  to  the  offer. 

Old  Iowa  Paper  Sold. 

The  Belle  Plaine  (la.)  Union  has 
been  sold  to  O.  C.  Burrows.  The 
Union  was  established  in  1866  and  is 
one  of  the  oldest  papers  in  the  State. 


I  FALSE  ADVERTISING 

I  Prohibited  by  Ordinance  Enforced  in 
Little  Rock,  Ark. 

Little  Rock,  .Ark.,  has  an  ordinance 
that  prohibits  false  advertising. 

-Any  firm,  partnership  or  corpora¬ 
tion  that  shall  falsely  represent  by  ad¬ 
vertising  the  goods  which  they  offer 
for  sale  of  a  certain  brand  or  quality, 
or  if  they  will  sell  them  at  certain 
percentage  of  their  cost  prices  of 
value,  and  shall  therefore  sell  goods 
of  a  brand  or  quality  interior  to  that 
represented  or  add  any  sum  or  shall 
sell  said  goods  at  a  higher  percentage 
of  their  cost  or  value  represented, 
shall  upon  conviction  be  fined  any  sum 
no  less  than  $25  nor  more  than  $100. 

Buys  Arkansas  Daily. 

The  Helena  (.Ark.)  Daily  News  has 
been  sold  to  C.  M.  Young,  advertising 
manager  of  the  Pine  Bluff  Commer¬ 
cial.  There  will  be  no  change  in  the 
editorial  department  of  the  paper.  It 
is  understood  that  the  new  owner  will 
purchase  new  machinery 


NEW  YORK  NEWSPAPERS  FUR- 
NISH  MEAT  FOR  PHIL¬ 
OLOGISTS. 

Copy  Readers  Hard  Pressed  to  Make 
Fitting  Heads  —  Wrong  Use  of 
“Mardi  Gras’’ — A  Fast  St.  Patrick’s 
Day  Parade — Negro  Prizefighter  a 
“Midshipman” — Striking  Phrases  of 
Sporting  Page. 

The  supercritical  stylish  is  often  of¬ 
fended  by  linguistic  and  typographical 
solecisms  in  his  New  York  paper.  He 
I  has  been  told  that  the  New  York  news¬ 
paper  men  are  the  experts,  the  post¬ 
graduates  of  the  profession  in  .-Amer¬ 
ica.  He  expects  more  from  them  than 
from  the  humbler  writers  of  the  “prov¬ 
inces,”  as  the  New  A'orker  calls  the 
country  beyond  the  Bronx. 

The  highbrowed  stylist  will  often 
pear  with  scorn  an  ambiguous  head¬ 
line,  not  knowing  about  the  agonies 
of  copy  readers  who  have  got  to 
count  the  letters  in  a  word  and  make 
it  fit  in  space  and  sense,  which  is  prop¬ 
erly  the  work  of  an  orthographical 
carpenter.  The  observing  reader,  not 
ia  stylist,  gets  considerable  amusement 
from  the  game  of  picking  the  curious 
out  of  the  mass  of  print  in  the  New 
York  papers. 

OUKER  HEADLINES. 

The  Herald  had  this  headline  a 
couple  of  weeks  ago:  “.Astor  Brain 
Child  in  a  Swivel  Chair."  Fifth  ave¬ 
nue  sat  up  shocked  to  read.  The  body 
of  the  article  told  about  a  patent 
granted  at  Washington  to  John  Jacob 
.Astor  for  a  device  he  had  invented 
to  improve  “swivel  office  chairs.” 

The  Tribune  last  month  had  a  piece 
I  with  a  three-line  head,  the  top  read¬ 
ing,  “Waste  Is  a  Mine.”  The  puzzled 
I  reader  studied  awhile,  and  then  read 
■’  I  the  second  step  of  the  head:  “Many 
{Gain  from  It  Living  or  Riches.”  Still 
1  puzzled,  he  read  the  bottom  step; 
=  !  “Scraps  and  Debris  Formerly  Thrown 
j.Away  Have  Commercial  Value,”  and 
he  got  an  inkling  of  what  it  was 
in  I  about.  The  body  of  the  story  told  of 
I  odds  and  ends  of  food,  drink  and  to- 
jbacco  which  shop-keepers  use  to  pay 
•ce  penniless  ones  for  doing  odd  jobs. 

The  World  had  a  double-column 
■■3*  headline:  “Lawyer  Whose  Work  Won 
-Acquittal  for  His  Client.”  The  copy 
fe*"  reader  had  nodded.  Under  the  head-r 
ty.  line  was  a  nice  big  photo  of  the  law- 
iHi  yer,  “Miss  Frieda  Thomas,”  and  the 
of  story  related  that  “Miss  Thomas  was 
ids  graduated  from  the  New  York  Uni- 
lat  versity  Law^School.” 
all  This  one  stood  out  from  a  page  of 
•ge  the  Evening  Mail  this  week — “Woman 
ed.  CcTws  Strikers  on  Grand  Trunk.”  At 
im  least  two  persons,  including  Franklin 
00.  p.  Adams,  the  humorist,  had  a  first 
thought  that  the  piece  was  a  dairy 
story. 


THE  USE  OF  MARDI  GR.AS. 

Here  is  a  clipping  from  the  Amer¬ 
ican,  with  a  big  head  reading,  “Mardi 
Gras  Fete  at  Rockaway  To-Day.”  The 
date  is  August  28.  But,  for  that  mat¬ 
ter,  other  New  York  papers  have  a 


( 


2 


THE  EDITOR  AND  PUBLISHER. 


July  23,  1910. 


habit  of  printing  “Mardi  Gras”  in 
headlines  to  name  a  festival  or  car¬ 
nival  at  any  old  time  of  year.  “Mardi 
Gras”  is  literally  “fat  Tuesday.”  For 
centuries  it  has  colloquially  and  spe¬ 
cifically  in  language  marked  the  da> 
before  .\sh  Wednesday.  Even  New 
York  journalism  cannot  change  the 
meaning  of  the  phrase. 

One  looks  suspiciously  at  the  head, 
“Hot  Dinner  Debate”  in  the  Tribune. 
The  reporter  had  written  an  item 
about  an  uproarious  argument  over 
“Railroad  Control”  between  two  econ¬ 
omists  at  a  dinner  in  Hotel  Astor 
Probably  the  copy  reader  grinned. 
Nothing  was  said  of  the  menu. 

ST.  p.\trick’s  d.\y  p.\r.\de. 

The  World  headed  a  story  of  an  un¬ 
successful  fishing  expedition  thus: 
“Their  Trip  for  Cod  Ended  in  a 
Fluke.” 

The  long-nosed  sharp  finds  plenty 
of  misstatements  of  fact  in  the  bodies 
of  stories,  but  not  often  is  he  so  keen¬ 
ly  interested  as  in  a  statement  like 
this,  from  the  Evening  World  of  last 
March  17: 

“The  annual  St.  Patricks  Day  pa¬ 
rade  was  the  best  New  York  ever  wit¬ 
nessed,  in  .\rchbishop  Farley’s  opin¬ 
ion,  and  he  has  seen  forty.  The  forty 
thousand  marchers  started  in  a  snow¬ 
storm,  but  passed  the  reviewing  stand 
at  Fiftieth  street  and  Fifth  avenue  in 
the  sunshine.  .Ml  had  passed  at  a 
quick  step  in  a  little  more  than  an 
hour.” 

That  was  fast  marching.  In  reply 
to  a  question,  Colonel  Wingate,  chief 
of  staff  of  the  commander  in  chief  of 
the  National  Guard  of  the  State  of 
New  York,  said: 

“Forty  thousand  men,  marching  as 
the  St.  Patrick’s  Day  paraders  marched, 
would  take  ten  hours  to  pass  any 
given  stationary  point.  Regular  troops, 
solid  infantry  marching  in  sixteen-file 
to  twenty-fiv’e-file,  and  going  fast, 
rarely  pass  8,000  an  hour.  More  often, 
in  street  parades,  infantry  goes  past 
the  reviewing  stand  at  the  rate  of  less 
than  6,000  an  hour.” 

Perhaps  there  were  not  the  full 
quota  of  40,000  Irishmen  in  that  pa¬ 
rade. 

SPORTING  RHETORIC. 

.Mter  all,  the  philologist  and  the : 
plain  sharp  get  their  best  thrills  from 
the  sporting  page.  Here  is  a  clipping' 
from  the  Evening  Journal,  the  story 
of  a  fight  between  Jim  Smith,  a  white! 
man,  and  Chuck  Carlton,  a  negro,  who  | 
was  announced  as  the  “middleweight  i 
champion  of  the  Northwestern  fleet  j 
of  the  United  States  Navy.”  The  re¬ 
port  of  the  fight  goes  thus:  ; 

“Smith  went  after  Carlton  from  the! 
start,  and  floored  the  midshipman 
twice  in  the  first  three  minutes.” 

The  negro  might  have  been  a  cook,  j 
or  a  coal  heaver,  or  even  a  stout  blue- 1 
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jacket  of  higher  rating,  but  he  cer- 
I  tainly  was  not  a  “midshipman,”  ex- 
Icept  by  the  farthest  fetched  spasm  of 
(rhetoric  allowed  in  sporting  journal¬ 
ism.  Naval  men,  bluejackets  and  offi¬ 
cers  are  mighty  particular  about  the 
use  of  words  having  definite  technical 
meaning.  To  call  a  negro  prizefighter  a 
“midshipman”  is  a  wanton  throwing 
iaway  of  circulation. 

The  baseball  editor  of  the  Press  de- 
jlivered  this  raking  one:  “Norman  El- 
iberfeld  broke  the  heart  of  Otis  with 
!a  three-masted  shot  in  the  opening 
I  inning  to  right  when  the  bases  all  had 
[occupants.”  Withal  the  riot  of  meta- 
'phor,  simile  and  comparison  in  base¬ 
ball  journalism,  it  is  not  often  that 
we  are  hit  by  such  a  fast  one  as  the 
“three-masted  shot.” 

It  is  worth  noting  that  “Tad,”  of 
'the  Evening  Journal,  commenting  on 
I  the  late  Battle  of  the  Races,  referred  I 
j  to  the  Jeffries  band  of  advisers  as 
I  “that  capable  bunch  of  bull  mer- 
1  chants.” 


ADVERTISING  PAYS. 


Former  Vice-President  Fairbanks 
Tells  Ad  Men  at  Omaha. 

Speaking  before  the  .Associated  Ad¬ 
vertising  Clubs  of  .America  at  Omaha 
this  week,  former  Vice-President 
Fairbanks  assailed  the  muckrakers.  He 
I  said  among  other  things: 

“Men  who  will  wantonly  and  ma¬ 
liciously  assail  our  public  servants — 
no  matter  what  their  political  faith 
may  be,  and  who  are  faithful  to  public 
duty — are  traitors  to  the  state,  no 
matter  how  lofty  their  hypercritical 
professions  may  seem  to  sound. 

“One  of  the  marked  features  of  re¬ 
cent  years  has  been  the  indiscriminate 
abuse  of  men  in  public  position.  The 
malodorous  muckraker  flourishes  for ! 
a  time,  but  he  has  come  to  be  an  ob-  j 
ject  of  contempt,  since  his  reckless  i 
ness  and  insincerity  have  become  I 
manifest.  .Abuse  of  the  liberty  of  the 
press,  the  attempt  to  malign  other 
men  and  by  falsehood  to  destroy  their 
character,  whether  in  private  or  public 
life,  has  come  to  be  recognized  as  the 
blackest  among  the  entire  catalogue 
of  crimes. 

“No  public  official,  however  high, 
should  be  immune  from  just  criticism.  | 
But  they  should  not  be  subjected  to  ' 
much  of  the  abuse  that  is  heaped  upon  j 
them  by  the  muckrakers  and  sensa- ! 
tionalists,  who  are  actuated  only  by , 
sordid,  mercenary  motives  or  by  some  i 
other  equally  ungenerous  purpose  far  ■ 
short  of  the  public  interest.” 

Discussing  advertising,  Mr.  Fair- 1 
banks  said:  j 

“Does  advertising  pay?  has  been  the  I 
theme  of  numerous  and  labored  utter-  I 
ances  and  there  are  no  doubt  remote  j 
and  obscure  corners  of  the  country  [ 
where  it  is  still  a  vital,  living  ques¬ 
tion:  but,  as  a  rule,  it  become 
academic  and  many  of  the  successes  i 
we  witness  in  the  market  place  have 
been  achieved  by  the  fullest  recogni- ; 
tioii  in  practice  of  the  affirmative  of . 
the  proposition.  The  best  advertiser  \ 
and  the  best  merchant  are  synony- 1 
mous.  and  the  poorest  advertiser  is  ' 
usually  the  one  who  finds  himself  in 
a  court  of  bankruptcy.” 


Connecticut  Paper  Incorporated. 

The  Bridgeport  Conn.)  Sun  Publish¬ 
ing  Company  has  been  incorporated  1 
with  a  capit.ai  stock  of  $20,000.  A  cap-  i 
ital  of  $40,000,  is  authorized,  compris-  i 
ing  1,600  shares  with  a  par  value  of ; 
$25.  The  incorporators  are:  Louis 
and  Louisa  E.  Richards,  James  V.  ^ 
Massey  and  James  H.  Passerini.  I 


j  THOMAS  F.  KENNEDY, 

at ,  Well-Known  Space  Buyer,  Joins  Fos¬ 
ter  Debevoise  Co. 


GOLF  TOURNEY. 


!  Advertising  Men  Held  Big  Meet 
Bretton  Woods. 

The  eighth  annual  tournament  of 
the  .American  Golf  .Association  of  Ad¬ 
vertising  Interests,  held  at  Bretton 
Woods,  N.  H.,  last  week,  closed  Sat¬ 
urday  evening  with  the  election  of 
the  following  officers: 

President,  George  Schofield,  adver¬ 
tising  agent,  of  Chicago;  first  vice- 
president,  C.  D.  Spalding,  of  New 
York;  second  vice-president,  Guy  Os¬ 
born,  special  agent,  Chicago;  and  sec¬ 
retary  and  treasurer,  W.  J.  McDonald, 
of  Chicago. 

The  election  of  Western  officers  this 
year  is  in  accordance  with  a  long-es¬ 
tablished  custom.  Each  year  the  ad¬ 
ministrative  burden  is  shifted  from 
one  section  of  the  country  to  the 
j  other,  the  object  being  to  bind  the 
two  wings  firmly  together. 

The  opinion  was  expressed  by  many 
of  those  present  that  Bretton  Woods 
is  entirely  too  far  away  for  the  West¬ 
ern  members.  The  chances  are  that 
future  tournaments  will  be  held  some¬ 
where  in  the  Middle  West.  Detroit 
was  mentioned  favorably,  for  the  rea¬ 
son  that  the  automobile  manufacturers 
of  the  city  have  signified  a  willing¬ 
ness  to  transport  the  entire  member¬ 
ship  from  the  various  hotels  to  the 
club  grounds  and  back  again  each  day 
of  the  tournament,  and  also  to  see 
that  they  have  sufficient  cars  at  their 
disposal  for  sightseeing  and  pleasure 
purposes. 

The  best  of  feeling  prevailed 
throughout  the  entire  meeting  and  a 
good  time  was  had.  Out  of  a  total 
membership  of  over  two  hundred  and 
fifty,  there  were  eighty-six  present  at 
the  tournament.  Over  seventy  prizes 
were  distributed. 

The  handsome  trophy  of  the  club 
was  won  by  T.  M.  Sherman,  son  of 
Vice-President  Sherman,  defeating  L. 
A.  Hamilton,  of  Englewood,  in  a  well- 
played  final  by  7-6. 

The  summary: 

Championship  Division,  Final — M. 
Sherman,  Yahnundasis.  defeated  L.  .A. 
Hamilton,  Englewood,  7  and  6. 

Second  Division — S.  K.  Evans,  Knoll- 
wood,  defeated  Z.  T.  Miller,  Dunwoodie, 
1  up. 

Third  Division — D.  M.  Parker,  Garden 
City,  defeated  R.  W.  Potter,  Erie,  by  de¬ 
fault. 

Fourth  Division — J.  H.  Eggers,  Bal- 
tusrol.  defeated  J.  .A.  Ford,  Skokie,  4 
and  3. 

Fifth  Division — D.  W.  Gaylord,  Evans¬ 
ton,  defeated  W.  F.  Simpson,  Baltusrol, 
3  and  3. 

Consolidated,  First  Division — W.  E. 
Conklyn.  Dunwoodie,  defeated  R.  M. 
Purves,  Woodland,  4  and  3. 

Second  Division — R.  C.  Maxwell, 
Trenton,  defeated  H.  W.  Leeds,  .Atlantic 
City,  4  and  2. 

Third  Division — W.  J.  Ryan,  Fox 
Hills,  defeated  George  Schofield,  Mid¬ 
lothian,  1  up,  26  holes.  • 

Fourth  Division — F.  T.  Leigh.  Knoll- 
wood.  defeated  R.  R.  Whitman,  7  and  6. 

Fifth  Division — W.  D.  Nugent  de¬ 
feated  T.  S.  Hand,  3  and  2. 


Oklahoma  Daily  Sold. 

The  Okmulgee  (Okla.)  Daily  Her¬ 
ald  has  been  purchased  by  a  stock 
company  headed  by  Daniel  McFar¬ 
land,  formerly  editor  of  the  Maryville 
(Mo.)  Republican.  The  former  owner 
was  J.  S.  Moore.  The  directors  in  the 
new  firm,  known  as  the  Okmulgee 
Herald  Company,  are  Daniel  McFar¬ 
land.  Fred  E.  Storm  and  E.  T.  Mc¬ 
Dowell.  Mr.  McDowell  will  edit  the 
paper  and  T.  F.  Bender  will  be  busi 
ness  manager.  Larger  quarters  have 
been  secured  and  the  mechanical 
equipment  greatly  augmented. 


Thomas  F.  Kennedy,  one  of  the  best 
known  men  in  the  advertising  busi¬ 
ness,  has  joined  the  Foster  Debevoise 
.Advertising  .Agency  as  outside  solici¬ 
tor. 

Mr.  Kennedy  was  for  fourteen 
years  connected  with  the  George  P. 


Thomas  F.  Kennedy 

Rowell  .Advertising  Agency,  and  until 
recently  he  was  with  the  Frank  Sea¬ 
man  Co.,  Inc. 

He  was  also  advertising  manager  of 
the  Mohican  Company,  which  operates 
a  chain  of  grocery  stores  throughout 
the  East,  and  owned  by  Mr.  Frank  A. 
Munsey. 

His  many  years  of  experience  with 
the  newspapers,  magazines  and  their 
rates  especially  fits  him  for  the  new 
position  he  has  just  accepted  and  his 
many  friends  .wish  him  much  success. 


Allied  Printing  Trades  Elect. 

At  the  annual  State  convention  of 
the  Allied  Printing  Trades  Council  of 
New  York,  held  at  Poughkeepsie, 
Thomas  D.  Fitzgerald  of  Albany  was 
again  re-elected  as  its  president.  The 
other  officers  are:^  Vice-presidents,  P. 
J  Mooney,  New  York;  P.  J.  Brady, 
Glendale,  L.  L;  T.  J.  Carroll,  New 
York;  J.  McArdle,  Brooklyn;  Miss  M. 
E.  Murphy,  New  York;  J.  H.  Hart¬ 
nett,  Troy,  J.  M.  Malin,  Fort  Edward; 
J.  T.  Casey,  Watertown;  secretary- 
treasurer,  D.  A.  Walsh,  Brookb'n. 


Indiana  Paper  Suspends. 

The  Richmond  (Ind.)  Times,  a  semi¬ 
weekly,  launched  four  weeks  ago  by 
Charles  W.  Stivers,  has  suspended 
publication. 


The  Northern  Indiana  Editorial  .As¬ 
sociation  Is  in  session  this  week  at 
!  Wawasee. 


I  The  New  York  Tiuiess  Leads 
in  Display  Advertising 

In  the  first  half  year  of  iqio.The  New  York 
Times  led  all  other  New  York  morning 
newspapers  in  the  volume  of  advertising 
(exclusive  of  Wants)  six  days  in  the  week. 

The  record  is  as  follows: 

I  Agate  Lines 

I  The  New  York  Times  .  .  2.S83,721 

!  Second  Morning  Newspaper  1,956,313 
,  Third  ••  ••  1,574,672 

1  Fourth  ••  ••  1,477,131 

Fifth  ••  *•  1,448,319 

:  .Sixih  ••  •*  998,723 

Seventh  •*  "  994,107 

The  New  York  Times  in  its  week  day 
editions  printed  627.408  more  lines  of  display 
advertising  than  any  other  New  York  news- 
pa  per, a  tribute  by  the  leading  merchants  to  its 
efficiency  and  power  as  a  great  selling  factor. 
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CHARLESTON  AD  MEN 


Organize  Club  and  Will  Enter  the 
National  Association. 
Advertising  men  of  Charleston,  S. 
C.,  organized  last  week  with  the  fol¬ 
lowing  officers:  M,  C.  Maxwell,  pres¬ 
ident;  J.  W.  Brandt,  vice-president; 
F.  W.  Krackc,  secretary,  and  W.  J. 
Skinner,  treasurer.  The  treasurer  was 
authorized  to  enter  the  club  as  a 
ineniber  of  the  National  .Advertising 
•Association.  The  organization  will 
be  made  permanent  at  a  meeting  to  be 
held  in  October. 

The  following  were  elected  mem¬ 
bers  of  the  advisory  committee:  W. 
J.  Skinner,  chairman;  W.  J.  T.  Owen, 
I..  H.  Mixson,  .A.  W.  Litschgi,  Jr.;  T. 
•A.  Smith,  .A.  R.  Kohn,  H.  S.  McGlas- 
han  and  E.  11.  Mclver. 

Executive  committee:  \V.  M.  Leon¬ 
ard,  chairman;  C.  Robertson,  M. 
Fin-chgott,  R.  II.  King  and  J.  W. 
Brandt. 


atl  publishers  betieve  that 
Rood  Rotters  have  any- 
thingtodo  with  theattrac- 
tive  appearance  of  a  sheet 

Many  Do 

That  is  the  reason  why 
some  are  better  printed 
than  others*  Running  a 
Roller  as  long  as  the  com¬ 
position  will  hang  to  the 
core  is  a  practice  that  kills 
the  ambition  of  the  best 
pressman.  An  advertiser, 
of  course,  selects  the  t»e*,t 
looking  paper.  If  those 

_ rejiponslble  don’t  care  how 

'  a  sheet  looas  nobodv  else 

does. 

BINGHAM  BROTHERS  CO. 

ROLLER  MAKERS  (EaUbUshad  1849t 
406  Paarl  SI.,  S3 1  Cherry  St.. 

Y.  Philadelphia 

AUled  with 
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HAMILTON  COMES  BACK. 

Dean  of  Press  Agents  Will  Help  Edit 
Class  Publication. 

The  inventor  class  is  about  to  re¬ 
ceive  some  attention  tlirougb  the  me¬ 
diation  of  a  new  monthly  class  jonrnal 
entitled  the  International  Inventor, 
published  in  the  Tribune  Building 
New  York.  It  will  be  owned  and  pub 
lislicd  by  the  International  I’ublicitj 
Company,  composed  of  Julius  Wodis- 
ka,  Richard  F.  (“Tody”)  Hamilton 
and  -Allen  Samuel  Williams,  the  two 
last  named  the  editors. 

Mr.  Wodiska  is  a  manufacturer,  but 
has  always  had  friends  and  associate? 
among  daily  newspaper  men  and  is  a 
member  of  the  New  A’ork  Press  Culb 
He  is  author  of  “.A  Rook  of  Prcciou.‘ 
Stones,”  published  last  year  by  the 
Putnams. 

Mr.  Williams  lias  served  on  metro 
politan  dailies  and  became  well  known 
to  newspaper  men  as  press  agent 
of  the  .American  Institute,  Madison 
Square  Garden  and  Grand  Central 
Palace. 

Mr.  Hamilton  resides  in  Baltimore, 
where  he  removed  after  retiring  from 
the  Barniim  &  Bailey  show  shortly 
before  Mr.  James  .-A.  Bailey’s  death. 
When  the  new  enterprise  is  estab¬ 
lished  be  intends  to  return  perma¬ 
nently  to  New  York. 

Both  Mr.  Wodiska  and  “Tody”  arc 
inventors  and  financially  interested  in 
inventions.  Their  experience  and 
chances  for  observation  have  led  them 
to  invent  an  inventors’  own  paper. 


The  Nunda  (N.  Y.)  News  has  been 
enlarged  to  a  six-column  eight-page 
weekly. 


j  A  GOOD  ROADS  CAMPAIGN. 

Columbia  (S.  C.)  Record  Advocating 

Importance  of  Better  Highways. 

The  Columbia  (S.  C.)  Daily  Rec¬ 
ord  is  now  conducting  a  “Good  Roads 
Campaign”  in  that  State,  advocating 
improved  road-making  methods  and 
impressing  the  importance  of  better 
highways.  The  United  States  Depart¬ 
ment  of  .Agriculture  has  assigned  one 
o'f  its  road  experts,  D.  H.  Winslow, 
to  the  Record’s  campaign,  and  tho 
Record  is  represented  by  C.  W.  Moor¬ 
man,  formerly  secretary  of  the  Colum¬ 
bia  Chamber  of  Commerce. 

The  party  will  visit  every  county  in 
South  Carloina  and  the  weekly  and 
semi-weekly  papers  «ire  co-operating 
in  arranging  mass  meetings  at  every 
county  seat  in  accordance  with  the 
schedule.  The  Record’s  party  is  trav 
cling  in  an  Oakland  “40”  and  a  Brush 
runabout.  It  will  take  two  months  to 
cover  the  State. 

The  Record  sent  a  party  of  eight 
ladies  to  Europe  for  six  weeks  on  the 
“President  Grant”  of  the  Hamburg 
.\mcrican  Line,  sailing  July  LI.  Six 
if  the  ladies  were  the  lucky  contest 
lilts  in  the  Daily  Record’s  recent  sub 
scription  contest,  which  closed  or. 
June  18,  after  a  very  successful  run 
of  two  mouths.  The  party  was  ac¬ 
companied  by  Miss  Lucy  R.  Hoyt 
sister  of  the  Record’s  editor  and  gen 
eral  manager.  The  contest  excited 
tmich  interest  in  South  Carolina,  and 
the  Record  is  now  able  to  make  a  verj 
much  better  circulation  statement  in 
consequence. 


I  The  Good  Roads  .Advocate  is  the 
'  name  of  a  new  monthly 


NEWSPAPER  BEST  MEDIUM. 

Excels  All  Others  in  Effectiveness, 
Says  Advertiser. 

Newspaper  advertising  excels  all 
other  mediums  in  effectiveness,  de¬ 
clared  Thomas  Martindale,  president 
of  the  Poor  Richard  Club  of  Philadel¬ 
phia,  and  himself  an  extensive  adver¬ 
tiser,  in  an  address  before  the  Leba¬ 
non  (Pa.)  Board  of  Trade  recently. 

“Make  your  advertisements  truthful 
and  sincere,”  said  Mr.  Martindale, 
“and  get  a  reputation  for  honest  ad¬ 
vertising.  Don’t  expect  patrons  to 
rush  into  your  store  in  a  mob  follow¬ 
ing  one  advertisement,  but  educate 
them  to  your  methods  and  systems. 
A'^ou  are  behind  the  age  if  you  do  not 
advertise  in  your  home  papers.  I 
don’t  sec  how  any  merchant  can  do 
a  profitable  business  if  he  docs  not 
advertise  in  his  home  paper.” 

There  is  only  one  way  to  advertise 
to  get  sure  returns,  and  that  is  in  the 
newspaper. 


350,000  Germans  in 
Philadelphia 

The 

German  Daily  Gazette 

COVERS  THIS  FIELD  THOROUGHLY 

A  Home  Paper  for  a 
Home  People 
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FREE  PUBLICITY 


Difficult  to  Distinguish  Between  News 

and  Advertising — Only  Point  Ed¬ 
itor  Should  Consider  Is,  ‘  Is  It 
of  Interest  to  the  Read¬ 
er?" — What  Is  News? 

In  an  address  before  the  Associated 
Advertising  Clubs  of  America,  in  ses¬ 
sion  at  Omaha  this  week.  Louis  Wiley, 
business  manager  of  the  Xew  York 
Times,  discussed  news  and  advertis 
ing.  He  said,  in  part: 

“The  most  difficult  thing  for  a  new- 
editor  is  to  separate  the  news  from 
advertising.  There  is  so  much  new- 
in  advertising,  and  frecpiently  so  mucii 
advertising  in  news,  that  great  skil' 
and  judgment  are  required  to  makt 
a  successful  separation.  The  constam 
effort  on  the  part  of  the  advertiser  ’• 
to  use  the  news  columns  for  his  adver 
tising  purposes.  Many  arc  the  in 
genious  efforts  of  advertisers  to  secur> 
free  publicity.  I  think  the  best  rub 
for  an  editor  to  observe  is  to  trea 
news  as  news.  If  a  thing  has  new- 
value,  it  should  be  printed  whether  o; 
not  it  helps  the  advertiser,  but  i 
should  never  be  printed  as  news  sim 
ply  because  it  helps  the  advertiser  and 
is  not  really  of  news  interest.  The 
tendency  of  the  editor  is  to  shrink 
from  the  publication  of  news  matter 
if  he  thinks  an  advertiser  is  interested 
in  it.  That  is  the  wrong  point  of 
view.  The  mere  fact  that  an  adver 
tiser  has  some  connection  with  the 
news  should  not  hinder  its  publication 
The  only  point  the  editor  should  con¬ 
sider  is,  ‘Is  it  of  interest  to  the 
reader?’ 

KEWS  FOR  SHOITK.KS. 

“Newspapers  cannot  live  without 
advertising.  It  constitutes  the  itrinci 
pal  part  of  their  revenue.  If  it  were 
not  for  this  fact  I  would  favor  the 
publication  of  department  store  offer¬ 
ings  as  news.  I  doubt  if  there  is  any¬ 
thing  in  the  newspapers  that  more 
thoroughly  interests  the  housewife, 
and  for  that  reason  I  think  a  popular 
column  would  be  one  of  suggestions 
for  purchases  in  the  stores,  with  the 
names  of  the  stores.  Because  of  the 
news  value  of  dry  goods  advertise¬ 
ments,  most  papers  charge  a  lower 
rate  for  this  class  of  advertisement 
I  realize  that  much  controversy  would 
probably  result  from  any  serious  ef¬ 
fort  to  give  a  truthful  and  impartial 
record  of  the  best  offerings  of  the 
department  stores.  I  think,  however, 
that  such  a  department  would  be  of 
as  much  interest  as  the  theatrical  col¬ 
umn,  the  financial  column,  or  the  real 
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estate  column.  The  publication  of 
such  a  department  would  greatly  pop¬ 
ularize  the  newspaper  which  printed  it. 

“Some  newspapers  have  attempted 
departments  of  this  kind,  but  not  with 
signal  success.  If  the  City  of  Xew 
York  contained  but  one  department 
store,  its  announcements  would  doubt¬ 
less  be  eagerly  printed  by  the  news¬ 
papers  as  news,  but  the  competition 
and  rivalry 'among  the  many  stores 
make  their  announcements  a  legiti¬ 
mate  source  of  income.  Many  of  the 
great  stores  in  this  country  have  been 
built  up  largely  through  advertising, 
and  they  owe  their  continued  pros¬ 
perity  to  this  means  of  enlisting  the 
interest  and  attention  of  the  public. 

WHAT  IS  NEWS? 

“It  may  be  of  interest  to  quote 
here  some  correspondence  which  took 
place  upon  the  question,  ‘What  is 
news?’ 

“One  of  the  leading  and  most  rep- 
.  rcsentative  advertising  agencies  in  the 
I  country  sent  the  following  iiKpiiry  to 
the  newspapers: 

I  “  ‘What  is  news?  The  writer  has  asked 
this  qiKstion  of  several  editors,  and  if 
he  rightly  grasps  their  definition,  it  is 
fair  to  say  that  if  a  man  leads  a  clean 
life,  is  a  gmid  citizen,  helpful  to  the 
community  in  which  he  lives,  and  in 
every  way  a  benefit  to  his  neighliors, 
nothing  that  he  does  is  news.  If,  how¬ 
ever,  some  worthless  vagabond  does  seri¬ 
ous  damage  to  this  man's  property,  that 


is  news,  and  the  vagabond  is  entitled 
to  large  newspaper  space. 

“  ‘If  a  corporation  so  conducts  its  busi¬ 
ness  that  it  is  an  honor  to  the  country, 
a  blessing  to  its  people,  and  an  inspiring 
model  of  corporate  integrity,  nothing 
that  concerns  the  welfare  or  success  of 
that  corporation  is  news,  and  all  refer¬ 
ence  to  it  must  be  omitted;  but  if  a  con¬ 
cern  without  capital,  credit,  or  honor, 
starts  in  the  same  business,  with  the 
avowed  purpose  of  tearing  down  that 
which  the  other  has  well  built,  that  is 
news,  and  under  the  guise  of  news  the 
wrecking  concern  must  be  advertised 
without  cost  to  it.’ 

“To  this  imiuiry  a  newspaper,  the 
identity  of  which  you  are  at  liberty 
to  guess,  sent  the  following  reply: 

“  ‘Xews  is  the  report  of  whatever  acts 
or  events  affect  the  general  welfare  or 
are  so  characteristic  of  life  as  to  rep- 
re.sent  (though  extraordinary)  the  pos¬ 
sible  experiences  of  all. 

“‘The  common  routine  of  existence, 
the  round  of  duty,  pleasures  common 
to  all,  do  not  constitute  new.s — for 
faithfulness  to  duty  and  the  general 
happiness  are  taken  for  granted  as 
the  normal  rule  of  life.  Only  excep¬ 
tional  signs  of  progress  or  acts  of 
benevolence  or  contributions  to  hu¬ 
man  hapiiiness  arc  worthy  of  record 
as  news.  The  fact  that  a  story  of 
crime  is  news  while  a  fair  day  is  not 
implies  no  reflection  on  the  universe. 

“‘All  the  definitions  of  news  are 
only  approximate.  If  news  be  defined 
as  intelligence  of  anything  that  is  in¬ 
teresting  or  important,  the  accuracy 
of  the  definition  might  be  more  or  less 
successfully  attacked  in  many  partic¬ 


ulars.  But  accepting  that  definition 
as  a  basis  for  discussion,  it  cannot,  of  ^ 

course,  be  asserted  that  only  “bad-  ^ 

ness’’  is  news  and  “goodness'’  never 
is.  As  a  matter  of  fact,  “goodness” 
plays  a  considerable  part  in  the  news 
of  any  newspaper,  as  witnessed  by 
the  full  reports  of  public  and  even  pri¬ 
vate  benefactions,  achievements  in  art, 
literature,  science,  and  the  growth  of 
great  commercial  and  financial  enter¬ 
prises,  and  so  on.  On  the  other  hand, 
there  is  much  of  “badness”  that  is  not 
news,  and  is  never  presenfed  by  the 
newspapers.  Xevertliless,  it  must  be 
owned  that  mere  goodness  is  often 
neither  so  interesting  nor  so  important 
as  many  kinds  of  badness.  That  any 
one  should  follow  the  straight  and  ob¬ 
vious  path  does  not  concern  us  so 
much  as  that  any  one  should  leave  it. 

The  fact  that  notable  examples  of  such 
departures  never  fail  to  arouse  the 
surprise  and  interest  of  men  is  strong 
testimony  to  the  general  rectitude  of 
the  race.  Moreover,  such  departures, 
with  their  results,  constitute  invalu¬ 
able  warnings.  It  should  not  be  nec¬ 
essary  to  point  out  that  the  publica¬ 
tion  of  news  of  crime  and  wrongdoing 
generally  can  not  possibly  do  the 
harm  that  would  be  done  by  ignoring 
such  subjects,  thus  removing  one  of 
the  principal  checks  of  wrongdoing; 
namely,  fear  of  publicity. 

“  ‘Your  arguments  seem  to  lead  to 
the  conclusion  that  your  client,  who 
manufactures  a  household  necessity 
well  and  successfully,  is,  therefore,  en¬ 
titled  to  space  descriptive  of  his  vir¬ 
tue  and  success.  Certainly  he  w-ould 
not  expect  the  newspapers  to  record 
day  after  day  the  fact  that  he  is  still 
making  good  goods  honestly,  and  that 
people  ought  to  eat  his  product.  News 
of  this  kind  would  certainly  become 
monotonous,  and  people  would  soon 
refuse  to  read  it  as  news.  This  is 
where  the  distinction  between  news 
and  advertising  rises. 

“  ‘You  may  reply  that  the  newspa¬ 
pers  do  print  in  their  news  columns 
gratuitously  facts  about  various  kinds 
of  business  that  are  conducted  for 
profit,  and  might  cite,  for  example,  the 
publication  of  news  about  the  sale  of 
large  quantities  of  steel  rails.  This  is 
an  example  of  the  kind  of  news  about 
business  that  is  of  interest  and  im¬ 
portance  to  the  newspaper  reader, 
apart  from  any  question  of  the  excel¬ 
lence  of  the  product,  or  the  consump¬ 
tion  of  it,  or  the  promotion  of  the 
producer’s  profit.  'The  sale  of  large 
quantities  of  steel  rails  conveys  the 
information  to  the  public  of  the  crea¬ 
tion  of  new  facilities  for  the  transac¬ 
tion  of  general  business,  and  enables 
men  to  make  calculations  upon  gen¬ 
eral  progress,  to  which  they  must  ad¬ 
just  their  enterprises.’ 

“The  modern  newspaper  serves 
many  useful  purposes,  but  none  more 
useful  than  that  of  bringing  the  buyer 
and  seller  together.  Nearly  every  hu¬ 
man  want  can  be  supplied  through  the 


IN  KANSAS 


4  There  is  more  money  p;i  capita  to-day 
than  ever  before  in  the  tote'i  hiRoiy,  and 
Kansas  people  are  'good  spenders.'  The 


Topeka 
Daily  Capital 

marantees  a  circulation  in  excess  of  33,300. 
It  reaches  every  poA-oflice  in  Kansas,  and  is 
the  only  Kansas  daily  with  Rate-wide  circu¬ 
lation;  the  only  Topeka  daily  which  gives 
definite  circulation  Aatement. 


J.  C.  Feelev,  Flatiron  Bldg.,  New  York  City 
Justine. Brow’N  HartfordBldg.  Cliicaso  11] 
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THE  SHOW- ME  TOWN 
of  the  «Show-Me  tState — 

supports  a  STAR  of  the  first  magni¬ 
tude  in  the  firmament  of  newspapers. 

W.  R.  NELSON’S 

slogan  which  made  Kansas  City 
famous,  “13  papers  for  loc  a  week,” 
proved  a  winner,  and  the  STAR 
keeps  a-twinkling  and  a-twinkling  and  a-growing 
and  a-growing,  and  its 

Linotype  Battery 

grows  with  it. 

It  now  has  28  Linotypes,  the  latest  installations 
being  4  (.^ick  Change  Model  4’s  for  ad  work. 

Say,  just  ask  Frank  Evans,  the  wizard  of  the 
Star  composing  room,  if  ad  work  on  Model  4’s  pays. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  TORONTO 


INCORPORATIONS. 


NASHVILLE. 


.idvcrti.-'ing  columns  of  the  newspa- 
,K.r<  Marriages  have  resulted  from 
advertisements.  One  can  find  poverty 
or  wealth  through  advertising.  Some 
men  have  found  both  in  that  way.  We 
have  passed  the  infancy  of  advertis¬ 
ing  and  are  now  enjoying  the  vigor  of 
it  -  youth.  The  time  is  coming  when 
every  enterprising  business  man  will 
recognize  the  power  of  publicity.  In 
deed  there  arc  few  now  who  (luestior 
it-  aiiility  to  draw  prestige  and  bring 
popnlarity.  to  make  prominent  that 
which  i>  obscure,  to  bring  to  the  at¬ 
tention  of  mankind  many  a  useful  ar- 
tiele  in  a  comptiratively  short  time. 

AO  I  K.M  Y  OK  ST.VTKMKST. 

‘T'ldess  an  advertisement  is  suited 
to  the  newspaper  in  which  it  is  print- 
eil.  it  cannot  be  expected  to  command 
;itt -ntion.  The  tendency  to  lM)astful- 
ness  and  extravagance  of  statement 
is  to  be  deprecated.  Xotliing  is  more 
e.alculated  to  bring  the  advertising 
ItU'iness  into  disrepute.  Reckless  and 
seii'ational  statements  may  produce 
edly  bring  permanent  injury  to  the 
Ini-iness  in  wliose  behalf  they  are  at 
tempted.  Drum-beating  is  as  unde¬ 
sirable  in  advertising  as  in  politics 
or  the  pulpit.  The  discriminating  ad¬ 
vertiser  appeals  not  only  to  the  eye, 
but  to  the  mind. 

“The  object  of  advertisements,  as 
a  rule,  is  the  production  of  sales.  The 
production  of  sales,  however,  cannot 
come  without  confidence,  and  this 
can,  of  course,  be  maintained  only  by 
accuracy  of  statement.  There  is  no 
inflexible  rule  for  the  guidance  of  ad 
vertising.  The  modest,  bright  an¬ 
nouncements  of  Rogers,  Peet  &  Co.. 
New  York,  have  produced  success, 
while  many  business  houses  with 
large  flaring  advertisements  have 
faile<l.  This  does  not,  however,  prove 
that  large  advertisements  arc  not  de¬ 
sirable  or  effective. 

“The  sincerity  of  the  newspaper 
which  proclaims  its  devotion  to  the 
public  welfare  in  its  editorial  columns 
and  sells  its  advertising  columns  to 
cpiacks  and  frauds  is  open  to  ([ucstion. 
That  newspaper  has  the  greatest  value 
as  an  advertising  medium  which  de 
dines  fraudulent  advertisements. 

“Many  newspapers  help  advertisers 
to  perpetrate  frauds  on  their  readers 
They  print  advertising  matter  so  that 
it  will  simulate  news,  and  they  thus 
betray’  the  confidence  of  their  readers 
A  falling  and  not  a  rising  circulation 
generally  characterizes  this  indefensi 
ble  course.  A  newspaper  to  descrvi 
respect  should  be  something  more 
than  a  vehicle  for  the  schemes  of 
tricksters  and  sharpers.  No  self 
respecting  newspaper  will  knowingly 
accept  a  fraudulent  advertisement. 

“One  newspaper  has  the  following 
index  expurgatorius:  Attacks  or 
character  or  credit,  offenses  to  good 
taste,  large  guaranteed  dividends,  of 
fers  of  something  for  nothing,  offer-' 


Mllwaakee’f  Leadtnc  Borne  Paper. 
SOME  OF  THE  REASONS  why  yon  ahoold 
Include  thia  paper  tD  your  adTcrtlalng  appro- 
priatlona  for  1910: 

Ita  average  dally  circulation  la  over  40,000 
coplea. 

It  regularly  carrtea  the  advertlaementB  of 
every  I,eading  Milwaukee  Merchint — they 
have  proved  Its  value. 

The  fact  that  Ita  columna  are  alwayi  clean 
and  pure  makea  It  lit  for  every  home — 
makea  It  the  “home  paper” — the  paper  for 
the  Adverttaer. 

JOHN  W.  CAHP8IE,  Bualneaa  Manager. 

THE  EVENING  WISCONSIN 

CHAS.  R.  EDDT,  Foreign  Rapreaentattve. 
MEW  YORK— MSO  MatropoUtan  Bldg. 
CHICAGO— IM  Michigan  Ava. 


of  Kirgc  salaries,  guaranteed  cures, 
iliseasos  of  men,  matrimonial  offers, 
ol)jectionabIc  patent  medicine  adver¬ 
tising,  immoral  books,  fortune  tellers, 
clairvoyants,  palmists,  massage,  word 
contests,  prize  puzzles.  This  is  a  good 
list  for  every  newspaper  to  follow. 

“Every  one  who  utters  a  fraudulent 
or  dishonest  advertisement  strikes  a 
blow  at  the  value  of  all  advertising, 
111(1  every  publisher  who  aids  in  the 
Iirinting  of  such  an  advertisement  im¬ 
pairs  not  only  the  value  of  advertising 
in  general,  hut  the  value  of  advertising 
in  his  own  puhlication  in  particular. 

“May  I  enter  a  protest  against  the 
electric  signs  which  make  light  of  the 
irtistic  aspirations  of  our  citizens  and 
destroy  every  vestige  of  beauty  in  our 
streets?  The  County  Council  of  old- 
fashioned  London  will  have  none  of 
them.  The  London  newspapers  con¬ 
demned  these  signs,  not  because  they 
took  money  out  of  their  pockets,  hut 
because  they  rendered  hideous  the 
skyline  of  the  houses  and  created  in- 
.‘xact  impressions. 

FUTURE  .ADVERTISERS. 

“To-day,  in  the  largest  sense  of  the 
term,  everybody  advertises,  from  Pres¬ 
idents,  Kings  and  Cabinet  Ministers 
down  to  the  errand  boy  seeking  a 
larger  field  for  his  activities. 

“Most  of  us  here  to-day  arc  prob¬ 
ably  more  interested  in  that  particular 
paft  of  adverti>ing  which  is  paid  for  by 
the  line,  but  what  the  men  who  make 
our  laws  and  fight  our  battles  have  to 
say  is  also  worth  something.  Every 
man  must  announce  himself — King. 
I’rcsident,  general,  philosopher,  musi¬ 
cian,  painter,  shoemaker,  dressmaker, 
actor,  tailor,  financier.  He  must  use 
the  medium  which  is  ready  at  hand, 
which  is  issued  every  d:iy  as  regularly 
as  the  sun  shines  niion  the  earth.  The 
daily  newspaper  brings  men  together 
— and  women,  too — and  there  i- 
scarcely  a  boy  who  in  these  times  has 
not  his  favorite  morning  newspaper. 
The  news  from  all  parts  of  the  world 
is  packed  together  with  the  news  of 
the  -tore,  and  he  who  reads  the  one 
cannot  escape  the  other. 

“The  (lay  is  approaching  when  the 
new-iiaper  will  he  employed  by  cer¬ 
tain  professions  which  now  pay  re¬ 
gard  to  what  is  known  as  etifiuette  or 
ethics,  which  results  in  a  distaste  for 
advertising.  It  is  this  feeling  which 
is  working  much  mischief  in  the  pros¬ 
perity  of  young  physicians,  budding 
lawyers  and  engineers.  Why  should 
these  aspirants  he  debarred  from  fame 
and  fortune  by  some  illogical  preju¬ 
dice  against  publicity?  The  newspa¬ 
pers  are  open  to  these  young  men  des¬ 
tined  to  he  of  service  to  their  country, 
hut  who  are  prevented  from  placing 
a  knowledge  of  their  capahlities  be¬ 
fore  a  public  eager  to  purchase  them. 
Here  is  a  field  comparatively  un¬ 
touched,  and  I  am  very  much  mis¬ 
taken  if  it  does  not  prove  a  fertile 
soil  and  productive  of  good  for  the 
rising  generation  of  men — and  news¬ 
papers.” 


Missouri  Daily  Bars  Fight  Pictures. 

The  moving  pictures  of  the  late 
Jeffrics-Johnson  fight  have  been 
barred  from  Hannibal,  Mo.,  as  the  re¬ 
sult  of  a  fight  made  by  the  Hannibal 
Courier-Post,  to  prevent  young  boys 
from  seeing  them.  The  Hannibal 
Courier-Post  went  after  the  matter  in 
such  a  way  that  a  resolution  was 
brought  before  the  City  Council  by 
.\ldcrman  George  W.  Dulany,  mil¬ 
lionaire  banker  and  lumberman,  which 
was  passed. 


The  Louisville  Herald  Company, 
Jer.sey  City;  print  and  manage  a 
new>pai)er  or  ncw.'papcrs;  capital, 
$250, 000.  Incorporators:  H.  ().  Cough 
Ian,  L.  II;  (niiithcr,  John  II.  Turner, 
all  of  Jersey  City. 

Inland  Advertising  Company,  Chi 
cago;  printing  and  publishing:  capital 
$10,()(Xf.  Incorporators:  .\.  H.  Pat 
terson,  C.  E.  Woods,  L.  C.  Critchell, 
.\.  K.  Hutchinson,  all  of  Chicago,  Ill 
General  Publishing  Company,  Chi 
cago:  printing  and  publishing:  capital 
$25,00().  Incorporators:  W.  R.  Potter, 
Geo.  11.  Davis,  Jr.,  Erank  11.  T.  Pot 
ter. 


Ellis-Bntler  Printing  Company 
Huflfalo,  N.  Y.:  print  and  publish 
newspapers,  magazines,  etc.;  capital, 
$10,(M)0.  Incorporators:  Gorton  C 
Ellis,  Frank  II.  Butler,  Lucy  J.  Ellis, 
all  of  Buffalo,  N.  Y. 

H.  W.  Rokker  Company,  Spring 
field:  printing  and  puhlishing;  capital 
$6l),00().  Incorporators;  James  W 
Jefferson,  Ida  L.  Jefferson,  Roy  T. 
Jefferson. 

Pitkin  Printing  Company,  Chicago; 
printing  and  publishing;  capital,  $10,- 
000.  Incorporators:  Horace  M.  Bood, 
John  G.  Message,  Wm.  11.  Rust. 


[  Peabody  Publishing  Company,  Pea¬ 
body;  general  publishing  and  printing: 
capital,  $10,000.  Incorporators:  Presi¬ 
dent,  James  R.  Bolton,  New  Haven; 
treasurer,  George  B.  .Armstrong, 
Swampscott;  clerk.  Ester  E.  Jones;  at¬ 
torney,  F.  E.  Fernham,  both  of  Pea¬ 
body! 


Beard  Succeeds  Clark  as  News  Edt 
itor  of  the  Banner — Other  Changes. 

William  E.  Beard,  for  the  past  ten 
years  connected  with  the  Nashville 
.-\merican  as  city  editor,  succeeds 
James  B.  Clark  as  news  editor  of  the 
Nashville  Banner. 

Mr.  Clark,  who  has  been  identified 
with  the  Banner  for  the  past  twenty- 
eight  years,  and  who  enjoys  an  envi¬ 
able  record  as  a  newspaper  man, 
leaves  that  paper  to  become  managing 
editor  of  the  Chattanooga  News. 

Before  his  departure  from  Nashville 
Mr.  Clark  was  presented  with  a  hand¬ 
some  gold  watch  by  his  associates  on 
tlie  paper.  The  presentation  speech 
was  made  by  Managing  Editor  M.  B. 
Motton  in  the  presence  of  a  gathering 
from  every  department  of  the  paper. 

James  E.  Chappel,  who  has  been 
City  Hall  reporter,  Capitol  reporter 
and  dramatic  editor  of  the  American 
successively,  has  been  promoted  to 
the  city  desk. 


Illustrations 

We  do  good  illustrative  work  of  all 
kinds. 

We  are  practical. 

We  understand  engraving. 

Our  artists  are  competent. 

Day  and  night  staffs. 

The  Ethridge  Company 

Madison  Square  Buildind 
2S  East  26th  Street  NEW  YORK 
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COMMERCIALIZATION. 

Modern  Press  Flayed  by  Wisconsin 

Editor — Discerns  Reckless  Spirit  of 
Irresponsibility  and  Lack  of 
Ideals — Publisher  of  To¬ 
day  Circulation  Crazy. 

In  an  ad<irc.«s  before  the  \Vi>con>in 
I-'ditorial  Association  recently,  \V.  U- 
llriilKinan  of  the  .Stanley  Republican 
took  oeea>ion  to  deinutnec  coninier- 
cializcd  jonrnalisin.  He  said,  in  part; 

“The  pre>s  is  snfTerinn  a  loss  of 
prcstitrc  with  the  people.  In  other 
days  the  people  approach  the  edit<>rial 
page  as  the  fount  of  wisdom  and  direc¬ 
tion.  To-day  factory  made  editorials 
have  been  delegated  by  the  people  to 
the  same  category  with  ready-made 
clothes.  They  are  framed  np  to  fur¬ 
ther  a  plan  which  exists  in  the  minds 
of  the  stockholders.  This  purpose 
may  or  may  not  be  to  increase  the 
popularity  of  the  paper  and  earn  divi¬ 
dends,  but  the  editorial  policy  is  too 
likely  to  be  in  conformity  with  a  pur¬ 
pose  entirely  unrelated  to  the  build¬ 
ing  up  of  a  successful  publication,  and 
the  earnings  are  a  matter  of  second¬ 
ary  consideration. 

“This  invasion,  I  need  not  warn  you, 
will  not  cease  with  the  limitations 
placed  upon  it  by  the  field  of  the  met¬ 
ropolitan  daily.  It  has  already  ex¬ 
tended  to  the  field  of  the  country 
daily,  and  will,  eventually,  invade  the 
field  of  the  country  weekly.  It  is 
deserving  of  our  consideration  be¬ 
cause  of  the  handicap  which  it  imposes 
upon  legitimate  journalism.  Legiti¬ 
mate  publishers  cannot  meet  such 
competition.  The  reasons  why  we 
cannot  meet  it  are  many,  but  chief 
among  them  are  two.  I'irst,  the  abso¬ 
lutely  reckless  spirit  of  irresponsibil¬ 
ity  anl  lack  of  ideals  which  pervades 
the  field  of  commercialized  journal¬ 
ism. 

I-KOFF.SSIOX.M.  PRIIIF.  I..\CKIXG. 

"The  feeling  of  professional  pride 
which  permeates  the  work  of  the  true 
zditor  and  publisher  is  lacking  in  the 
commercialized  journal.  Your  true 
editor  acknowledges  his  responsibility 
to  God  and  his  duty  to  his  fellow  man. 
Your  $50  per  week  editor  acknowl¬ 
edges  allegiance  only  to  his  employer, 
who  may  not  be  able  tc  write  his  own 
name.  Then  away  with  the  refined 
ideals  of  high-browed  journalism.  Your 
great  paper  of  to-day  plays  to  the  gal¬ 
leries.  You  and  I  know  that  there  are 
a  lot  of  things  published  on  the  first 
pages  and  the  second  pages  and  the 
third  pages  of  the  big  newspapers 
which  ought  never  to  be  published  at 
all.  A  lot  of  things  are  so  published 
which  are  not  true,  which  you  and  I 
know  are  not  true  the  moment  we 
see  them,  and  which  the  editor  who 
allowed  them  to  be  published  knew 
were  not  true  when  he  allowed  them 
to  be  published.  But  the  purpose  is 
to  appeal  to  the  interest  of  the  peo- 


^  “  The  majority  of  news¬ 
paper  publishers  agree  that  we 
are  the  leaders  in  the  con¬ 
test  business — others  follow.” 


Publishers 
Circulation 
Service  Co. 

Marbridtfr  Buildind 
Herald  Square 
NEW  YORK  CITY 


;  pie.  too  often  it  is  an  appeal  to  the 
iigiinrance,  the  morbid  curiosity  and 
I  the  baser  jiassions  and  the  prejudices 
;  of  the  people. 

I  r  lRl  ri.  VTION  I  R.VZV. 

!  “The  publi-her  of  to-day  is  circula 
jtion  crazy.  He  wants  readers  and  will 
I  have  them  at  any  cost.  He  often  gets 
the  circulation  by  paying  for  it  with 
c<dd,  hard  cash,  ftnd  without  expecta 
tion  of  seeing  his  money  again. 

“Incidental  to  these  recent  develop- 
|nients  is  the  practice  of  converting 
the  news  jiages  into  editorial  pages, 
the  collaring  of  news  matter  to  con¬ 
form  to  the  purposes  and  de.'ircs  of 
the  publishers.  This  is  a  practice 
which  was  comparatively  unknown 
till  in  recent  years.  It  has  become 
especially  true  in  political  contests. 

I  The  news  erdnmns  of  many  of  the 
!  great  dailies  arc  ahsolutely  unreliable 
in  that  their  writers  have  orders  to 
write  only  news  which  favors  a  certain 
side  of  a  question.  .And  if  its  ne*s 
columns  do  not  misstate  facts,  they 
are  barren  of  all  information  which 
might  prove  detrimental  to  that  side 
of  the  contest  in  which  the  publisher 
and  owner  of  the  paper  is  interested. 
This  practice  docs  not  commend  itself 
to  what  remains  of  the  legitimate  ed¬ 
itorial  profession. 

F.XRI.Y  EIIITORIAI.S  CARRIED  MESSAGE. 

“I  have  recently  studied  the  files  of 
leading  New  A'ork  papers,  during  the 
period  leading  np  to  the  Civil  War, 
and  I  find  that  the  editors  of  those 
days  believed  that  the  people  were  en¬ 
titled  to  the  news,  pure  and  undefiled, 
as  it  came  from  tlie  agencies  which 
gathered  it,  regardless  of  its  complex¬ 
ion.  But  the  editorial  pages  of  those 
papers  teem  with  the  fire  of  great  per- 
-onalities,  and  they  must  have  carried 
conviction  to  the  hearts  of  men,  for 
they  spake  as  men  who  had  a  mes¬ 
sage  from  on  high.  They  sought  not 
to  pervert  the  ideas  of  men  by  inflam¬ 
ing  their  prejudices  against  a  real  or 
imaginary  enemy,  b^it  the  influence  of 
their  logic  led  men  to  greater  heights 
of  thinking  and  acting. 

“The  second  reason  why  this  sort 
of  competition  is  unfair  to  the  legiti¬ 
mate  profession  is  that  it  jilaccs  its 
product  upon  the  market  at  a  price 
which  is  not  measured  by  the  cost  of 
production,  as  must  be  the  product  of 
the  legitimate  publisher.  Of  this  we 
would  have  less  reason  to  complain  if 
the  product  were  of  benefit  to  man¬ 
kind,  but  when  we  can  demonstrate 
that  its  eflfect  is  to  lower  the  standard 
of  public  morality,  we  have  cause  for 
complaint.  -A  feature  of  this  business 
policy  is  to  make  the  advertising  pat¬ 
ronage  pay  the  cost  of  circulation,  and 
it  is  a  policy  which,  in  my  opinion, 
ranniit  be  too  strongly  condemned. 

SIlori.D  DIVIDE  COST. 

“I  believe  that  the  two  classes  of 
patronage  should  each  be  required  to 
licar  its  own  share  of  the  cost  of  pro¬ 
duction.  It  is  this  reprehensible  prac¬ 
tice  which  has  beclouded  the  moral 
sense  of  the  editorial  departments  of 
some  of  our  great  papers. 

“I  belicAe  a  question  that  we  will 
have,  eventually,  to  consider,  will  be 
that  of  separating  legitimate  journal¬ 
ism  from  commercial  advertising. 
Dearly  as  we  love  the  liberal  adver¬ 
tiser  in  our  respective  bailiwicks,  a 
higher  appreciation  of  our  duties  to 
the  public  will  one  day  bring  us  to  a 
careful  analysis  of  onr  true  relations 
to  the  advertising  patron. 

RESI’OXSir.I-E  TO  DEXIPI-E. 

“I  am  still  so  old  fogyish  and  senti- 1 
mental  as  to  believe  tint  my  duties  j 


as  an  editor  in  my  coinmnnity  clothe 
me  with  some  responsihilitics  greater 
than  those  which  rest  upon  any  other 
man  of  the  community,  Avith  the  pos¬ 
sible  exception  of  the  clergyman.  1 
am  frank  to  say  that  my  conscience 
has  not  yet  permitted  me  to  publish 
the  gruesome  details  of  murders  and 
murder  trials,  and  .accounts  of  other 
crimes  in  a  minute  detail,  so  repulsive 
as  to  cause  shudders  to  chase  them¬ 
selves  up  and  down  the  spine  of  a 
normal  adult.  1  say  1  deem  it  my  duty 
to  suppress  such  things  in  the  interest 
of  the  youth  in  the  homes  where  my 
paper  is  read  by  each  member  of  the 
family  old  enough  to  read.  Such  mat¬ 
ter  is  not  news.  .And.  however  much 
of  the  populace  may  crave  that  sen¬ 
sationalism,  I  can  justify  1113-  action  as 
a  newspaper  editor  in  denying  them 
the  privilege  of  reading  matter  in  my 
(lapcr  which  I  know  they  ought  not  tc 
read.  T  am  my  brother's  keciier'  to 
a  certain  degree  in  the  editorial  pro¬ 
fession  more  than  in  any  other.” 


1  NEGRO  PRESS 

i  Is  Great  Factor  in  Development  of 
Race,  Says  Colored  Editor. 

.\t  the  annual  meeting  of  the  Hamp¬ 
ton  Negro  conference  at  Hampton, 
\'a.,  last  SaturdaA',  Olea  Taylor,  editor 
of  the  Washington  .American,  saicl 
concerning  negro  press: 

“Negro  papers  keep  alive  the  spirit 
of  lo3-alt3’  and  union  among  the  col¬ 
ored  people  themselves,  emphasize 
the  progress  and  achievements  of  the 
race  and  promote  the  work  of  relig¬ 
ious  and  fraternal  organizations.” 


ELECTION  ADVERTISING. 

New  York’s  Mayor  Orders  Reduction 
in  Amount  Given  Press. 

Mayor  Gaynor  of  New  A’ork  has 
ordered  extensive  reductions  in  the 
election  newspaper  advertising  in 
newspapers  this  year. 

The  mayor  states  that  in  the  past 
these  advertisements  had  been  “padd 
ed  with  descriptions  of  the  boundaries 
of  districts.  Congressional,  .Senatoria' 
and  otherwise.”  He  declares  this  is 
not  required  b>’  the  law,  and  sa3's  it 
has  made  election  advertisements  in 
Manhattan  and  the  Bronx  more  than 
‘en  times  the  nccessar3'  length. 


Successful  Carrier  Boy  Contest. 

The  Winston-Salem  (N.  C.)  Daily 
Sentinel  closed  last  week  a  vcr3’  suc¬ 
cessful  contest  for  the  most  popular 
carrier  or  sales  boy.  The  capital  prize 
was  a  Shetland  pon3'  turnout.  Sixty 
other  prizes  were  awarded,  and  more 
than  two  hundred  boys  entered.  The 
contest  was  conducted  by  the  paper’s 
own  circulation  force  under  the  direc¬ 
tion  of  Circulation  Manager  Bradley 
Welfare,  who  originated  the  plan  and 
formulated  the  details.  The  contest 
covered  a  period  of  five  Aveeks,  bring¬ 
ing  in  $.1,500,  and  booking  995  cash- 
in-advance  subscribers. 


Suspends  After  Forty-four  Years. 

The  Mulford  Square  fPa.)  Familien 
Freund,  published  by  D.  W.  George 
has  suspended  publication  OAving  to 
lack  of  subscribers.  The  paper  Avas 
founded  forty-four  years  ago  and 
wielded  much  influence. 


Prize  for  Advertising. 

The  Philadelphia  Press  offers  $3  as 
a  prize  to  the  person  securing  the 
quickest  results  from  a  Situation 
Wanted  .Ad  appearing  in  the  Press 
columns  betAveen  the  dates  of  July  18 
and  30. 


E.  A.  FORDTRAN  RETIRES 

As  Business  Manager  and  Treasurer 
of  Galveston  Tribune. 

E.  .A.  Fordtran,  secretary,  treasurer 
and  business  manager  of  the  Galves¬ 
ton  (Tex.)  Tribune,  and  one  of  the 
best-knoAvn  neAvspaper  men,  in  the 
South,  has  severed  his  connection  with 
that  paper,  and  after  a  brief  stay  in 
NeAv  Orleans,  Avill  spend  several 
months  in  the  mountain  resorts  and 
traveling. 

Mr.  Fordtran  has  been  connected 
with  the  Tribune  for  at  least  thirteen 
years  and  is  favorably  knoAA-n  to  all 
the  agencies  and  leading  general  ad¬ 
vertisers.  After  his  Avell  earned  rest 
it  is  his  intention  to  purchase  a  con- 
trcdling  interest  in  one  of  the  larger 
dailies  of  the  South. 

Mr.  Fordtran  is  succeeded  by  F.  J. 
Stuart,  a  Avell-knoAvn  Texas  newspaper 
man,  for  the  last  four  or  five  3'ears 
business  manager  of  the  San  .Antonio 
Gazette  and  advertising  manager  of 
the  Fort  Worth  Record.  Mr.  Stuart 
Avas  advertising  manager  of  the  Mil¬ 
waukee  Journal  for  tAvo  years,  has 
been  Avitli  the  New  A’ork  Times,  was 
Assistant  manager  of  the  Worcester 
Gazette  for  three  3’ears  and  has  had 
experience  in  the  foreign  field. 


CHARGED  WITH  FRAUD. 

Members  of  Premium  Company  Ar¬ 
rested  in  Easton,  Pa. 

.Alexander  Simon,  Simon  Corner, 
Alexander  Palmer,  R.  K.  Curtis  and 
Benjamin  E.  Corner  were  committed 
to  jail  in  Fiaston,  Pa.,  Tuesday, 
charged  Avith  fraudulent  use  of  hte 
mails. 

The  accused  are  said  to  have  made 
a  handsome  thing  out  of  a  premium 
scheme  the3'  worked  in  a  variety  of 
ways.  According  to  the  Federal  offi¬ 
cers  the  firm  started  to  do  business  as 
the  Globe  Weekly  Journal  Publishing 
Company  of  Portland,  Me.,  and  later 
was  knoAvn  as  the  NeAv  York  Premium 
Company  of  NeAv  York  city.  * 

It  is  said  to  have  been  under  the 
latter  name  that  the  firm  did  busi¬ 
ness  in  this  locality.  The  trouble  the 
men  are  uoav  in  arises  from  the  com¬ 
plaint  of  patrons  of  their  publication 
sub.scription  plans  that,  they  could 
never  get  the  premiums  offered. 


A  Georgia  Change. 

A.  J.  Majors  &  Sons,  editors  and 
publishers  of  the  Douglasville  (Ga.) 
-Argus,  have  sold  their  plant  to  « 
stock  company  at  Cairo,  Ga. 
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Advertising  clubs 

(Continued  from  fage  1.) 
is  not  always  free  from  taint,  inas¬ 
much  as  the  columns  of  some  news¬ 
papers  are  sometimes  made  subser¬ 
vient  to  political  or  financial  influ¬ 
ences  and  the  spirit  of  demagoguery 
too  often  dominates  them.  But  with 
all,  they  are  performing  a  great  serv¬ 
ice  and  are  helping  to  build  the  great¬ 
est  nation  on  earth,  a  nation  of  read¬ 
ing  and  thinking  people. 

NO  I.ONCKK  .\  I.f.MKY. 

"Xot  many  years  ago  a  daily  news¬ 
papers  was  an  almost  unthought  of 
lu.xury.  The  purchase  of  a  prominent 
weekly  for  the  average  family  was  ar 
extravagance  and  magazines  were 
published  only  for  the  wealthy.  Bu' 
that  has  all  changed  and  you  adver 
tising  men  are  responsible  in  a  ver\ 
large  measure  for  the  evolution 
Through  the  avenue  of  advertising 
sp.ace  the  daily  penny  papers  have 
been  made  possible.  There  is  scarcely 
a  family  tliat  cannot  and  docs  not 
afford  a  daily  paper.  Likewise  tin 
popularity  of  the  ten  and  liftecn-ceni 
magazines  has  been  brought  about  b} 
the  tremendous  amount  of  advertis 
ing  placed  in  them.  In  other  words 
here  are  three  great  educational  insti¬ 
tutions  that  are  receiving  a  perpetua' 
endowment  from  the  advertisers  of 
.•\merica. 

“I  grant  you  that  these  advertisers 
are  not  necessarily  philanthropists: 
nevertheless  they  are  doing  a  philan¬ 
thropic  service  whether  they  will  oi 
not. 

“This  tremendous  influence  of  pub 
licity  carries  with  it  a  corresponding 
responsibility. 

.ADVERTISING  ST.VPI.E. 

“Xo  longer  is  advertising  looked 
upon  as  the  haphazard  end  of  a  busi¬ 
ness.  In  the  majority  of  instances 
the  ablest  man  in  a  corporation  is  the 
man  who  directs  its  publicity,  and. 
wherever  this  is  not  the  case,  it  should 
be. 

“There  is  no  door  shut  in  the  face 
of  the  ail  vert  i.-'cr.  He  enters  with 
eipial  facility  the  cottages  of  the  poor 
and  the  palaces  of  the  rich.  He  vir¬ 
tually  directs  what  the  nation  shall 
eat.  drink  and  wear,  how  it  shall  live, 
and,  in  some  instances,  how  it  shall 
be  buried. 

.\ppreciating  this  tremendous  re¬ 
sponsibility  to  the  American  nation 
this  great  army  of  advertising  mer 
and  women  some  years  ago  began  to 
realize,  with  its  growth,  the  necessity 
and  importance  of  the  study  of  adver¬ 
tising  as  well  as  the  elevation  of  pub¬ 
licity  from  a  plane  smacking  of 
quackery  and  fake  methods  to  the 
plane  of  science. 

“Today,  gathered  here  in  this  good 
ly  city  of  Omaha,  the  gateway  to  the 
great  West,  we  have  the  greatest 
meeting  of  advertising  men,  embrac- 
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-My  hope  is  that  the  advertisements, 
whether  they  be  on  the  billboard,  the 
painted  wall  or  the  printed  page,  may 
always  be  clean,  truthful  and  honest. 
While  I  have  little  expectation  of  see¬ 
ing  the  millennium,  yet  the  wonderful 
advance  along  such  lines,  as  shown  in 
the  past  few  years,  leads  me  to  be¬ 
lieve  that  the  greater  proportion  of 
advertising  will  soon  be  absolutely 
truthful  and  clean.  Why  shouldn’t  it 
be?  It  is  the  only  kind  that  really 
pays  in  the  end,  and  we  advertising 
men  are  advertisers  for  profit.” 

TRIBUTE  TO  OCHS. 

Nashville  Business  Men  Tendered 
Luncheon  to  Publisher.  • 

Milton  B.  Ochs,  publisher  of  the 
Xashville  .American,  was  the  guest  of 
honor  at  a  luncheon  given  last  wecK 
by  a  number  of  business  men  of  Nash¬ 
ville.  Mr.  Ochs  was  the  receipient  of 
many  congratulations  on  the  fine 
showing  made  by  the  ninety-eighth 
anniversary  edition  of  the  .American. 

T.  W.  Wrenne  acted  as  toastmas¬ 
ter.  He  said  in  part; 

“.\  most  auspicious  feature  of  this 
festal  occasion  is  to  sec  before  us  all 
the  varied  and  valued  interests  of 
.Nashville  united  here  to  pay  a  just 
and  deserving  tribute  to  the  man 
whose  genius  conceived,  and  whose 
courage  and  progressive  ability  won 
Tor  him  and  through  him  for  Xash- 
;ville  and  Tennessee  the  proud  distinc- 
:tion  of  having  published  the  best  spe¬ 
cial  newspaper  edition  that  has  ever 
j  been  issued  from  the  printing  press. 

“The  man  who  accomplished  that 
I  worthy  and  wonderful  feat  is  of  that 
!  material  of  heart,  mind  and  body  capa¬ 
ble  of  doing  even  greater  things  for 
the  welfare,  happiness  and  prosperity 
of  the  people  of  this,  his  home  city, 
and  of  his  state.  I  but  speak  the  voice 
of  all  here  today  when  I  say  that  our 
Mli  rov  It  oriK  distinguished  fellow-citizen  and  hon¬ 

ored  guest,  the  publisher  of  the  Nash- 

l•l•lll.lsllER  OF  THE  N.\siiviu.E  (tenn.)  .\mf.ric.\n,  WHO  w.\s  foxGK.\Tui..\TEi)  BY  ville  .American  and  of  its  celebrated 
THE  BUSINESS  MEN  OF  TH.\T  CITY  UTON  THE  FINE  SHOWING  M.MiF.  BY  ninety-eighth  anniversary  edition,  will 

THE  NINETY-EIGHTH  .ANNivERS .\RY  EDITION  OF  THE  AMERICAN.  always  maintain  as  One  of  Tennessee’s 

-  ■ .  ■  .  —  .  — . .  -  — .  most  respected  and  talented  men,  the 

,  f  T  -  -.1  confidence  and  just  esteem  of  his  fel- 

ing  every  legitimate  line  of  publicity  close  of  the  Louisville  convention  a  low  citizens  ” 

lh;it  the  Avorld  has  ever  known,  and  year  ago. 

the  eyes  of  the  business  universe — es-  “A  few  days  before  I  left  home,  a  gj,^  Antonio  Press  Club 

pecially  the  portion  we  term  Our  letter  along  similar  lines  came  to  me  Antonio  (Tex )  Press  Club 

Country-have  focused  themselves  on  from  Odessa,  Russia.  has  formed  a  permanent'  organization 

you  and  will  read  with_  interest  the  “it  is  certain  that  this  gathering  ivith  the  following  officers :  President, 

result  of  your  deliberations.  here  will  materially  affect  for  good  J.  Hampton  Sullivan;  vice-presidents, 

N  ATKIN  AI  IN  SCOPE  advertising  methods  of  the  whole  J.  Emerson  Smith  and  Charles  G.  Nor- 

world.  Here  on  this  floor  will  appear  ton;  secretary,  Charles  Schreiner; 
“For  the  first  lime  in  the  history  of  the  buyer  to  discuss  advertising  from  treasurer,  John  B.  Carrington.  The 
this  organization,  it  is  today  absolute-  his  point  of  view.  On  the  program  active  membership  is  limited  to  men 
ly  national  in  scope  as  well  as  in  we  have  some  of  our  greatest  editors,  working  in  the  editorial  departments 
-pirit.  Today  we  Avclcome  delegates  who  will  give  us  their  viewpoint  of  of  newspapers  or  duly  accredited  staff 
Tom  the  splendid  clubs  of  New  Eng-  advertising.  The  man  engaged  in  the  correspondents.  The  organization  be¬ 
hind.  New  York  city  has  sent  able  field  of  outdoor  advertising,  the  nov-  gan  Avith  a  membership  of  thirty'-five. 

■epresentatives  to  assist  in  our  Avork.  elty  man  and  the  man  who  neither  - - 

The  clubs  of  the  Pacific  coast,  Avhich  buys  nor  sells  advertising,  but  who  Moore  Succeeds  Baker, 

ire  represented  here,  will  tell  you  of  reads  it,  Avill  each  have  his  say  on  this  The  stockholders  of  the  New  Or- 
the  Avork  they  are  trying  to  do,  and  platform,  leans  Times-Democrat  held  a  meeting 

will  carry  back  with  them  inspirations  stated  to  you  on  a  mjmber  of  last  week  and  unanimously  elected 

Uiat  Avill  mean  much  for  advertising  occasions  during  the  past  ten  months,  D.  D.  Moore  manager,  to  fill  the  va¬ 
in  that  glorious  region  of  the  Far  jg  ambition  that  this  convention  cancy  caused  by  the  death  of  Page  M. 
^Vest.  ^  l,g  a  great  educational  institute,  that  Baker.  Mr.  Moore  is  well  known  in 

“A  on  cannot  begin  to  measure  the  ti,ere  may  be  more  adv'ertising  and  the  Southern  field  and  thoroughly  ex¬ 
zone  of  your  influence.  d-iat  we  may  have  better  advertising,  perienced  in  newspaper  affairs. 

“,A  few  days  ago  I  received  a  letter  ■ 


N  ATKIN.AI.  IN  SCOPE. 


from  far-off  India,  from  an  advertis¬ 
ing  man  who  had  read  one  of  my 
speeches.  He  asked  me  to  put  him 
on  my  mailing  list  and  send  to  him 
whatever  I  could  in  the  way  of  adver¬ 
tising  literature  concerning  our  na 
tional  organization.  •  ! 

“Last  week  a  letter  came  to  me 
from  Samoa.  This  man  had,  at  so 
late  a  date  as  only  a  few  Aveeks  before, 
received  and  read  some  publication 
containing  the  speech  I  made  at  the 
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NEWSPAPER  OPPOSITION  TO 
RENO  FIGHT  MOVING 
PICTURES. 

There  arc  pul)li>Iicrs  who  continue 
to  wrongly  estimate  the  intelligence 
f>f  the  public,  notwithstanding  all  that 
has  been  lately  written  and  spoken  to 
show  that  the  public  has  become 
keenly  critical  of  newspapers. 

The  agitation  against  the  motion 
pictures  of  the  Jeffries-Johnson  fight 
includes  also  a  considerable  distaste 
for  the  matter  in  which  newspajiers,  as 
a  whole,  hatidled  tlte  news  of  the  fight, 
begitining  with  the  fake  “bidding"  of 
the  promoters  a  year  ago  and  running 
into  the  i>resent  aftermath.  True,  the 
iniblic  wanted  the  news,  lint  the  |>nli- 
lic  has  a  right  to  be  inconsistent.  The 
public  can  aflford  to  be  inconsistent. 
.■\  newspaper  catmot. 

Many  tiewspapers  that  ran  the  fight 
news  for  months  are  now  joining  and 
even  leading  the  opposition  to  the 
moving  pictures,  printing  etlitorials 
which  condetnn  the  pictures  as  im¬ 
moral,  or  near-itnmoral.  We  know 
for  a  fact  that  matiy  newspaper  read¬ 
ers,  of  average  intelligence  and  there¬ 
fore  indicative  of  public  opinion,  are 
showing  impatience  at  this  exhibition 
of  editorial  morality. 

It  requires  no  vision  of  genius  to  see 
that  the  public  is  not  now  so  likely  as 
it  formerly  was  to  seiiaratc  a  news¬ 
paper  into  two  persons,  like  Jekyl 
and  Hyde,  one  tif  which  boosts  the 
prize  fight  on  the  sporting  page  and 
the  other  is  shocked  oti  the  editorial 
page,  at  the  immorality  of  the  pic¬ 
tures,  after  the  climactic  photos  of  the 
lighters  in  action  have  been  printed 
in  the  newspapers. 

.\  newspaper  which  has  catered,  or 
even  pandered  to  the  public  desire  for 
the  light  news,  may  jiroperly  object 
to  all  demoralizing  and  vicious  mov¬ 
ing  pictures — and  there  are  totis  of 
such  picture  reels  that  are  worse  than 
prize  fight  pictures.  .Mso  a  sports¬ 
manlike  newspaper  might  logically 
object  to  the  Reno  picture  on  the 
ground,  so  alleged,  that  such  pictures 
were  “framed"  atid  therefore  inimical 
to  lawful  sport. 


We  believe  the  time  has  cotne  when 
publishers  must  gravely  cottsidcr 
whether  the  editorial  page  may  be 
conducteil  as  the  ethical  antithesis  of 
the  spfirting  page  or  any  other  page. 


THE  WORD  “NEWSSTAND.” 

.\  correspotident  writes  us  in  part 
thus: 

“1  notice  that  New  York  newspa¬ 
pers  print  tlie  word  ‘newsstand’  as 
one  word.  Is  this  correct?” 

1'.  Horace  Teall,  in  “English  Com¬ 
pound  Words  and  Phrases,”  a  book  of 
high  authority,  makes  it  a  compound 
word,  as  “news-stand";  also  he  gives 
“news-agent,"  “news-ink,”  “news-ven- 
<ler,”  “tiews-yaclit”  and  “news-writer.” 

lint  “newsboy,”  “newsman,"  “news¬ 
monger"  and  “new'room"  arc  not 
compounded.  I'rotit  this  it  might  fol¬ 
low  that  “newspaper  matt”  should  be 
printed  as  one  word,  yet  good  custom 
makes  it  two  single  words.  It  is  not 
in  Mr.  Teall's  list. 


Airships  and  Airmen. 

.\s  the  new  science  of  aviation  de¬ 
velops  out  of  experiment  and  mere  reck¬ 
less  pleasuring  toward  practical  use  it  is 
noteworthy  that  its  descriptive  terms  are 
changing  from  classical  form  and  deriva¬ 
tion  to  .\nglo-Saxon  synonyms.  Instead 
of  “acroplanist’’  and  “aeronaut,”  we  are 
beginning  to  say  “airman;”  and  doubt¬ 
less  we  shall  soon  have  the  pleasing  allit¬ 
eration  of  “able  airman,”  the  two  cor¬ 
responding.  respectively,  to  seaman  and 
able  seaman.  Cine  of  the  magazines  ad¬ 
vertises  in  big  letters  an  article  for  its 
next  issue  on  the  “present  status  of  the 
science  of  airshipping..”  The  word  re¬ 
quires  less  tongue-twisting  for  its  pro- 
nounciation  than  “aeronautics,”  which  so 
many,  even  of  the  fairly  literate,  can 
only  manage  hy  transnosing  the  “r”  be¬ 
fore  the  “e;’’  and  it  conveys  just  as  clear 
an  i<lea.  The  .\merican  does  not  like 
words  that  it  is  bothersome  to  speak, 
and  so  he  is  likely  to  make  short  work, 
■if  one  sort  or  another,  of  the  present 
cttmlNous  terms  of  the  new  science,  as 
stKin  as  . it  Itecomes  a  practical  adjunct 
of  his  daily  life  and  business. — .Vcie 
i’ork  Times. 


Knew  a  Good  Thing. 

Fisst  Kditos — What's  your  idea  of  i  good 
joke? 

StcoNP  Editor— The  one  I'm  telling.— 5un. 
day  Maeasinf. 


Non-Pardonable  Poet. 

“Is  he  a  great  poet?” 

“I’m  no  judge,  hut  I  don't  thii-k  any  one 
would  ask  to  get  him  pardoned  if  he  were 
in  prison.” — Detroit  Dree  I'rese. 


PULP  WOOD. 

Large  Raft  from  Canada  '  Towed 
Across  Lake  Superior. 

The  first  raft  of  pulp  wood  to  be 
towed  from  a  Canadian  port  across 
Lake  Superior  reached  .\shland,  Wis., 
Tuesday.  It  comprised  about  3,0011 
cords  of  spruce. 

American  capital  is  behind  the 
move.  There  is  no  duty  on  pul])  wood. 
The  value  of  the  raft  was  about  $20.- 
000  in  Canada  and  tlie  raft  readied 
.\sliland  with  less  lli.'in  25  per  cent, 
loss. 


D’ARCY  O'CONNOR, 

Made  Special  Advertising  Representa¬ 
tive  of  New  York  Globe. 
l)'.\rey  O'Connor  well  known  in 
both  the  newspaper  and  advertising 
fields,  lias  been  made  sjiecial  adver¬ 
tising  representative  of  the  New  York 
Globe. 

In  tile  course  of  a  successful  career, 
covering  many  years,  Mr.  O'Connor 
has  been  identified  with  the  New  York 
Evening  \YorId,  Boston  .\merican. 
I’ittsbnrg  Gazette-Times  ami  other 
well-known  pajicrs. 


Cut  Out  the  “Out.” 

Without  being  so  vain  as  to  pretend 
that  otir  own  columns  are  invariably 
impeccable  in  this  respect,  we  cannot 
avoid  wondering  how  mncli  longer 
that  exceedinglv  itscfitl  and  versatile 
little  word  “out”  is  to  be  overworked 
and  when  it  will  be  discarded  for 
some  new  victim  of  the  iilirasc-smitli 
It  is  a  long,  long  time  now  since  any¬ 
body  ever  tried  anything,  or  won  or 
lost.  One  always  tries  out,  or  wins 
out,  or  loses  out.  Of  course,  some¬ 
body  is  likely  to  pop  tip  with  a  re¬ 
minder  that  that  use  of  the  word  was 
familiar  iu  Shakespeare’s  lime,  but 
what  of  tliat?  If  we  are  such  econo¬ 
mists  of  pen  and  ink  that  we  must 
drop  letters  from  oiir  words  until  they 
look  like  ])ltonctic  pi,  why  on  earth 
must  wc  stick  in  a  wliole  and  wholly 
>upcrfluous  word?  Wliy  not  just  try 
winning  without  winning  out  and  see 
if  it  doesnt  come  to  exactly  the  same 
thing?  .And  why  not  try  that  without 
trying  it  out  as  though  it  were  lard 
or  whale  oil! — .AVtc  York  Tribune. 


The  Newspaper  Man. 

Ry  M.^RIE  IIemstreet. 

He  soMom  is  handsome  or  natty. 

And  has  none  of  the  charms  of  the  dude; 

Is  more  often  abstracted  than  chatty. 

And  sometimes  unbearably  ruUc. 

He  courts  us,  then  slights  us  and  grieves  us, 
As  much  as  he  possibly  can; 

He  kisses  us.  loves  us  and  leaves  us, 

This  i>crfidious  newspaper  man. 

Our  mothers  won’t  have  him  come  calling. 

He’s  no  earthly  good  as  a  “catch”; 

His  morals  (they  sav)  are  appalling; 

His  finances  usually  match. 

He’s  rollicking,  reckless,  uncaring. 

Living  but  for  the  hour,  the  day; 

He’s  dangerous,  dubious,  daring. 

Not  fit  for  a  huslwnd,  they  say. 

Bitt  somehow  we  girls  are  forgiving. 

Perliaps  he  but  needs  us  the  more 
Because  he  goes  wrong  in  the  living 
And  knows  the  old  world  to  its  core. 

So  we  pass  hv  the  dude  anil  the  schemer. 

Who  lead  in  society’s  van; 

And  cherish  the  thinker  and  dreamer 
Knshrined  in  the  Xewsnat>cr  Man. 

—  Philadelphia  Record. 

[The  writer  of  the  above  is  a  mem 
her  of  the  staff  of  the  Outlook.  New 
York.  She  is  the  wife  of  Charles 
Hcmsirect,  the  author,  who  is  man 
ager  of  Bitrrellc’s  Clipping  Ritreati. — 
Ed.] 


Financial  Papers  Consolidate. 

The  Texas  Bankers’  Journal  of 
Houston  has  absorbed  the  Texas 
Banker,  puhlished  heretofore  at  Dal¬ 
las  by  J.  W.  Bender. 
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THE  PAPER  INDUSTRY 


Represents  Invested  Capital  of  Near¬ 
ly  Three  Hundred  Millions. 

In  the  United  States  today  the 
manufacture  of  paper  ranks  third  in 
magnitude  among  the  great  industries. 
In  1905,  43  per  cent,  of  all  the  water 
power  developed  in  the  United  States 
was  used  by  pulp  and  paper  mills. 

The  latest  trade  directories  show 
733  firms  operating  756  paper  and  2411 
piili>  mills,  representing  an  invested 
cajiital  of  over  $278,0(111,(100,  and  em- 
liloying  directly  upward  of  l(i0,00il  la¬ 
borers,  producing  a])i)roximately  a 
jirodnct  of  4,(XX),0(X)  tons  annually. 

Besides  this  anmtal  product,  says 
.Advance  New  England,  the  mills  ftir- 
nisli  freight  in  the  way  of  raw  ma¬ 
terials,  supplies,  etc.,  to  the  common 
carriers  of  the  country  to  an  amonni 
roughly  estimated  at  four  Ions  ft  r 
every  ton  of  product. 

New  England,  in  which  almost  a 
third  of  the  country’s  paper  mills  are 
located,  has  played  an  important  part 
in  tiiis  wonderful  development.  AVbile 
the  first  paper  mill  in  .America  was 
established  at  Germantown,  Pa.,  in 
1690,  the  early  settlers  of  New  Eng¬ 
land  soon  recognized  the  advantages 
which  their  location  offered  for  the 
manufacture  of  paper,  and  as  early  as 
1730,  Daniel  Henchman,  a  Boston  sta¬ 
tioner.  had  erected  a  small  paper  mill 
It  Milton.  .At  this  time  paper  was 
made  entirely  of  rags 

AA’Itcn  the  revolution  broke  out  pi- 
ocr  was  still  very  scarce,  and  in  1776 
the  House  of  Representatives  re¬ 
solved  that  the  committee  of  corre¬ 
spondence,  inspection  and  safety  in 
the  several  towns  be  required  to  ap¬ 
point  some  suitable  person  in  ca:b 
town  to  receive  rags  for  the  paper 
'iiills,  and  the  inhabitants  were  di¬ 
rected  to  be  very  careful  in  saving 
even  the  smallest  quantity  of  rags 
suitable  for  making  paper. 

Up  to  this  time  .and  even  as  late  as 
the  early  part  of  last  century,  the 
process  of  mamtfactiiring  paper  was 
carried  on  entirely  by  hand.  In  the 
earliest  stages,  after  the  pulp  from 
which  the  sheets  of  paper  was  to  be 
made  had  been  reduced  to  the  proper 
consistency  in  a  tub  or  vat,  it  was 
dipped  out  in  molds  made  of  rushes 
confined  in  a  frame,  and  in  this 
frame  the  pulp  was  shaken  out  into  a 
thin  layer,  the  water  filtering 
through  the  rushes,  leaving  a  well- 
formed  sheet  of  paper  thereon. 

These  separate  sheets  were  after¬ 
ward  taken  from  the  mold  and 
pressed  out  and  dried.  Great  dexterity 
and  practice  were  needed  by  the  pa- 
permakers  in  order  to  produce  a  sheet 
of  paper  of  uniform  thickness  and 
texture,  the  result  being  accomplished 
hy  imparting  a  shaking  motion  to  the 
frame  containing  the  pulp. 

Holyoke,  Mass.,  manufactures  more 
paper  than  any  other  city  in  the  world. 
Lawrence  is  another  great  paper 
town.  It  was  here  that  the  problem 
of  educating  newspaper  publishers  to 
the  use  of  paper  made  of  mechanically 
ground  wood  pulp  w’as  successfully 
worked  out.  There  are  about  150  mills 
abroad  which  still  make  paper  by 
hand,  but  the  process  has  practically 
been  abandoned  in  this  country. 


Kentucky  Tri-Weekly  Becomes  Daily. 

The  Danville  Kentucky  Daily  .Advo- 
-ate  became  a  daily  last  week.  It  has 
been  issued  tri-weekly  heretofore.  The 
'Taper  will  continue  to  be  editetl  by 
AV.  O.  McIntyre,  \V.  V.  Richardson 
■ind  G.  AV’.  Dotiegy. 
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PERSONAL. 


C.  W.  Ufford,  formerly  business 
manager  of  the  Birmingham  News, 
has  (i.eided  to  settle  permanently  in 
Oregon.  ' 

San  Miguel,  editor  of  La  Lucha  of 
Havana  and  member  of  the  Cuban 
Congress,  arrived  in  New  \  ork 
Wediie-day  en  route  for  Europe. 

Riehard  L.  Metcalfe,  editor  of  Wil¬ 
liam  Jennings  Bryan’s  newspaper,  tlu 
Commoner,  will  be  a  candidate  for 
United  States  senator  against  Con 
gressman  Hitchock. 

James  C.  Kelly,  a  well-known  In 
dianapolis  newspaper  man,  has  been 
employed  as  private  secretary  to  State 
Senator  S.  B.  Fleming. 

Mr.  Jewett  McGown,  well  known  in 
Ohio  newspaper  circles,  has  been 
elected  secretary  of  the  Youngstown 
Chamher  of  Commerce. 

Frederic  H.  Britton,  until  recently 
editorial  writer  on  the  Detroit  Free 
Press  and  now  on  the  staff  of  the 
St.  Louis  Republic,  is  the  author  of  a 
very  interesting  little  book  called 
“Teddie.” 

Dennis  F.  Howe,  for  some  time 
connected  with  the  Utica  (N.  ^  .J  Sat 
urday  Globe,  has  been  elected  secre¬ 
tary  of  the  L’tica  Chamber  of  Com 
merce. 

Roy  Eaton  Decker,  for  many  year^ 
editor  and  proprietor  of  the  Patton 
(Pa.)  Courier,  is  again  at  the  helm  of 
the  Courier,  which  he  sold  some  time 
ago  to  J.  C.  Miller. 

J.  L.  Boeshans,  known  as  “Jake” 
among  circulation  and  advertising 
men,  has  resigned  his  position  as  cir 
dilation  manager  of  the  .\ugusta  (Ga.) 
Chronicle,  to  become  secretary  and 
treasurer  of  tl>c  E.  T.  Miller  Printing 
Company  and  circulation  and  adver 
tising  manager  of  the  National  Guard- 
Magazine,  Columbus,  Ohior 

James  Waldron,  for  the  jiast  twenty 
years  managing  editor  of  the  Dra¬ 
matic  Mirror  and  well  known  to  news¬ 
paper  men,  has  written  a  play  entitled 
“Cupid  &  Co.” 

.Announcement  has  been  made  of 
the  engagement  of  I.ouis  F.  May-,  as¬ 
sistant  city  editor  of  the  Denver 
Times,  to  Miss  Inez  .Mian,  formerly 
of  the  Colorado  Springs  Gazette  staff, 
and  until  recently  connected  with  the 
staff  of  the  Times. - 

Walter  A.  Tice,  vice-president  of  the 
William  J.  Morton  Special  .-Agency, 
is  spending  a  portion  of  his  vacation 
in  Canada.  He  is  accompanied  by 
Mrs.  Tice,  and  they  will  visit  Mon 
treal,  Quebec  and  the  Saguenay  Rivet 
country.  They  will  later  go  to  Lake 
Champlain  and  spend  ten  days  at 
their  summer  camp  at  Thompson’- 
Point,  Vermont. 

W.  .-A.  Hendrick,  business  managei 
of  the  New  Haven  Times-Leader,  wa¬ 
in  New  A’ork  this  week  on  business 
connected  with  that  paper. 

K.  .A.  Engle,  assistant  business  man 
ager  of  the  New  Orleans  (La.)  Item 
and  Polk  Flower,  circulation  manager 
of  that  paper,  are  making  a  tour  ot 
the  Eastern  cities  in  the  interest  ol 
that  paper. 

IL  R.  Cook,  advertising  manager  ol 
the  Richmond  (V'^a.)  Journal,  was  in 
New  York  calling  on  general  adver 
tisers. 


OBITUARY. 


Henry  O'Rielly  Tucker,  owner  and  I 
publisher  of  the  Troy  (N.  A’.)  Daily  j 
Press,  died  suddenly  at  Compton,  L.  i 
I.,  last  Saturday.  He  was  born  ai  ! 
Palmyr.a,  Aug.  12,  18.)9,  and  when  a 
boy  started  in  the  newspairer  business 
in  the  office  of  the  Wayne  Sentinel, 
of  which  his  father,  Pomeroy  Tucker, 
was  the  editor  and  publisher.  He 
came  to  this  city  and  soon  acipiired  a 
half  interest  in  the  Troy  Daily  Times 
In  1882  he  retired  from  the  newspaper 
business,  and  after  a  year  in  the  We>t 
engaged  in  the  manufactur'ng  of  cloth 
ing  at  Utica  for  five  year>.  Then  he 
returned  to  this  city  and  bought  tlu 
Press. 

John  .A.  Gross,  one  of  the  oldest 
-‘inployees  in  point  of  length  of  service 
in  the  Washington  bureau  of  the  .\sso 
ciated  Press,  died  at  his  home  in  that 
city  Tuesday.  I'ew  Washington  news 
paper  men  had  so  wide  an  actpiaint 
nice  as  Mr.  Gross  among  public  men. 
ncluding  foreign  diplomatists.  He 
was  first  cm])loycd  as  messenger  by 
the  New  A'ork  .Associated  Press  if 
1881.  and  his  service  has  been  contin 
uous.  He  was  born  in  Washington  in 
'863.  He  w;is  married,  and  his  wife 
■urvives  him. 

Raffaele  Vetieruso,  editor  of  the 
Italian  weekly,  11  Pungolo,  died  oi 
hemorrhage  of  the  brain  last  Tuesday 
'fe  leaves  a  wife  and  a  child.  Mr 
Veneruso  was  born  in  Naples  tweni.c 
-ight  years  ago,  and  came  to  New 
York  five  years  ago,  when  he  starte-' 
he  pajrer,  which  he  conducted  unii' 
the  time  of  his  death. 

F'red  Pierce  Bacott,  editor  of  the 
Boston  Courier,  died  at  his  home  in 
Roxbury,  Mass.,  hist  Saturday,  fol 
lowing  a  brief  illness.  He  was  sixty 
■ight  years  old  and  came  from  an  ok' 
Boston  family.  He  graduated  fr  iir 
the  Brimmer  .School,  was  attracted  tf 
journalism  and  became  one  of  the  firs- 
employees  of  the  Globe.  He  then  went 
to  the  Herald,  where  he  remained  foi 
twenty  years,  sixteen  of  which  he  w-a> 
music  editor.  .A-bout  a  year  ago  Mr 
Bacon  became  editor  aiid  part  ownei 
of  the  Courier. 

.Adam  Lieberknecht,  publisher  ol 
the  Genesee  (Ill.)  Republic  since  1860, 
died  last  Sunday.  He  recently  com 
pletcd  twelve  years’  service  as  United 
States  consul  at  Zurich  and  served  in 
i  like  position  at  Tampico,  Mexico 
under  Harrison.  He  was  seventy-five 
years  old. 

Douglas  Glessner,  cilitor  of  the 
Griffin  (Ga.)  Daily  News  and  Sun 
died  recently  in  his  apartments  in  the 
News  and  Sun  building.  He  was  fifty- 
five  years  old  and  was  borti  in  Ohio 
He  moved  to  Georgia  thirty  years 
ago. 

Frank  W.  Cloud,  for  a  number  of 
years  engaged  in  newspaper  work  in 
Indianapolis  and  other  Indiana  cities 
died  last  week  at  his  home  in  Cherry- 
Grove  following  an  illness  of  more 
than  a  year.  He  was  forty  years  old 
ami  was  born  in  Cincinnati. 

W.  D.  Aleck,  editor  of  the  T.ewiston 
(Ill.)  News,  died  last  week  of  heart 
‘rouble.  He  was  fifty  years  old  and 
had  been  ill  for  several  months. 


CLUBS  AND  ASSOCIATIONS. 

The  summer  meeting  of  the  South¬ 
ern  Iowa  Editorial  .-Association  will 
be  held  at  the  Savery  Hotel,  Des 
Moines,  Thursday  and  Friday,  July 


21-22.  A  fine  program  of  talks  and 
entertainment  has  been  arranged,  and 
the  indications  are  that  it  will  be  the 
most  successful  summer  meeting  ever 
held.  On  Thursday  night  the  editors 
will  be  guests  of  the  I’ress  Club  of 
Des  Aloines  at  an  informal  reception 
and  smoker  at  the  press  club.  On 
Friday  afternoon  they  will  be  enter¬ 
tained  as  guests  of  the  Commercial 
Cluh.  R.  C.  AA'eisell,  editor  of  the 
Corning  Free  Press,  i>  itresident:  11. 
AA'.  Gittinger,  editor  of  the  Chariton 
Leader,  is  viee-president,  and  O.  FT 
Hull,  editor  of  the  Leon  Reporter,  is 
secretary  and  treasurer. 

The  annual  summer  outing  of  the 
Connectieut  Editorial  .-Association  will 
be  held  Monday,  July  25,  at  AA’ood- 
bury  and  Lake  Quassapatig. 


'situations  wanted 


Adl'trtisemtnis  under  this  classification  will  cost 
One  Cent  Per  Word 


'  AA'ANTED— POSITION 

I  as  Stereotyper  or  Pressman.  Stereotyper  on 
.  good  daily.  Best  of  reference.  Address  Good, 

1  care  The  Editor  and  Pcblisher. 

j  .SITUATION  AVANTKD 

1  Open  for eiiKaKement  Sept  ist.  General  manager 
j  of  daily  newspaper.  Twenty  years  experience. 

'  .'7  Gilt-edge  references.  Expert  systema- 

tizer.  Practical  knowledge  of  every  department. 
New  York.  New  Jersey.  Connecticut  or  Massa- 
chn.seits  preferred  Address  MANAGER,  care 
riiE  Editor  and  Pcbi.isher. 


YOUNG  MAN 

twenty-one  years  old,  having  three  years  adver¬ 
tising  experience  with  a  newspaper  representa¬ 
tive,  waiits  position  with  a  representative  or 
general  agency.  Has  soliciting  experience,  high 
school  education,  is  of  good  appearance  and 
wide  awake  Opportunity  wanted  more  than 
salary.  Address  WIDE  AWAKE,  care  The 
Editor  and  Publisher. 


Winfield  (Kan.)  Paper  Changes  Hands. 

Ralph  Tcttal,  formerly  of  the  Sa- 
betha  (Kan.)  Herald,  has  taken  charge 
)f  the  AA’infield  Free  Press  a>  maii- 
iger.  Air.  Tenal  has  an  option  to  pur¬ 
chase  the  plant  later  if  satisfied  with 
'.he  iiroperty.  His  wife,  who  is  an 
experienced  newspaper  woman,  will 
issist  him  in  the  editorial  manage¬ 
ment. 


WHO  18 


FARMER  SMITH? 


NEW  YORK  HERALD  SYNDICATE 

Cable  and  Feature  Service 
Address 

Herald  Square  Canadian  Branch 

New  York  City  Desbarats  Bldd.»  Montreal 


THE  INTERNATIONAL  SYNDICATE 

Do  you  see  our  proofs  regularly  ?  He  aim 
to  brind  to  the  attention  of  all  publishers 
who  may  be  Interested. 

Features  for  Newspapers*  Baltimore 


HAND.  KNOX  CO. 

PUBLIAHBRS-  RTPRESBNTATIVBS 
Brnnjwick  Building,  New  York  City. 
WESTERN  1  Boyco  Building,  Chlexgo. 
nvx-rrx-n.  f  Building.  8t.  IxmU. 

OEPICES.  I  Journal  Building.  Kaneai  City. 


WILBERDING 


HELP  WANTED 


HELP  WANTED  MALE 

EINOT-^’PE  instruction:  nine  weeks  thorough 
operator-machinist  course,  |So,  Operators  earn 
$1,200 yearly.  Great  demand.  EImpire  Merden- 
thaler  Einotype  School.  419  First  Avenue, 
New  York  City. 


FOR  SALE 


NEWSPAPER 

and  Job  Plant,  5  miles  from  Atlantic  City;  in 
town  of  4  500;  no  competition:  doing  over  $15,000 
business  annually.  Will  sell  at  inventory. 
G  WM  BRAUN,  Pleasantville,  New  Jersey. 


BUS.  OPPORTUNITIES 

RESULTS  GUARANTEED 

Publishers  for  whom  we  have  operated  agree 
that  we  can  follow  others  in  the  contest  bnsi- 
nes.s.  and  PRODUCE  UOUBUE;  THE  AMOUNT 
OF  BUSINESS. 

Because  we  have  THE  BEST  SYSTEM  and  use 
ONI.Y  TRAINED  MEN  all  of  whom  are  stock¬ 
holders  of  this  company. 

On  the  Tribune  at  Greensbnrg.  Pa.,  last  year 
another  company  ■•lead"  with  $5,600,  while  we 
■followed"  this  year  with  a  total  of  $1,744  not¬ 
withstanding  the  fact  that  another  paj^r  was 
running  a  contest  at  the  same  time  and  there 
being  10,000  miners  on  strike.  Ask  H  I..  Allen, 
Manager  of  The  Tribune. 

OTHER  REFERE.VCES 

W.  M  Hardy.  Tribune,  Rome,  Ga, 

P'red  L.  Weede,  Herald,  Erie,  Pa. 

C.  C.  Hollenback,  Gen.  Mgr.  American  Pub 
Co.,  Columbus,  O. 

WE  FINANCE  YOUR  CONTEST 

We  will  furnish  all  of  the  prizes  and  assume 
all  of  the  •‘RI.SK"  for  substantial  daily  news¬ 
papers. 

We  will  further  guarantee  to  make  the  ACT¬ 
UAL  NEW  business  pay  all  of  the  cost. 

We  operate  "Tour  of  Europe"  Bermuda  Trip 
and  .\utomobile.  Piano  and  Diamond  Ring  Con¬ 
tests  Write  us  for  terms. 

The  United  Contest  Company,  Incorporated 
Cleveland,  Ohio. 


NEWSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  so  to  best  advan¬ 
tage  and  without  publicity  by  writing  to  H  E. 
HP;nRICHS,  Newspaper  Broker,  Ei.chfleld.Ill. 


MISCELLANEOUS 


DAILY  NEWS 

Reports  for^  eveniog  papers,  league  ball  scores 
daily,  special  and  Chicago  news.  Yard's 
News  Bureau,  166  Washington  st.,  Chicago, 


j  ADVERTISING  MEDIA 

i  ILLINOIS. 


CHICAGO  EXAMINER 

I  The  largest  Morning  and  Sunday 
i  Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  the  Middle  West. 


_ NEW  YORK. _ 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WASHINGTON. 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

Cucuwiioii— Dary,  64,222;  Sunday.  80,700. 
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THE  ADVERTISING  WORLD 

TIPS  TO  BUSINESS  MANAGERS.  Sherman  &  Bryan.  79  Fifth  avenue, 

Xew  York,  are  making  ^.fHkf-line  con¬ 
tracts  in  Soutlicrn  pai)er>  for  .Mfred 
Benjamin  &  Co.,  clothing,  N'ew  York. 

The  George  Batten  Company. 
Foiirh  .\venue  Buihlinp,  Xew  York,  is 
placing  iwenty-tliree-time  orders  for 
the  Gold  Coin  Stove  Companv.  Trov, 
X.  Y. 

E.  G.  Coiide,  of  the  \V.  T.  Hanson  i 
C<nnpany,  Hr.  Williams  I’ink  Pills,  | 
Schenectady,  X.  Y..  is  makiiiii  l.tXK) 
inch  contracts  in  Pacific  Coast  pai)crs 

I-ord  &  Thomas,  are  makin^t  4.000 
inch  contracts  in  Texas  pai)ers  for 
the  Pennsylvania  lines. 

The  E.  H.  Clarke  .\gency,  Chicago 
is  making  14.010-line  contracts  for  the 
Val  Blatz  Brewing  Company,  Mil 
waukee. 

Xelson  Chesinon  &  Co.,  St.  Louis 
arc  placing  two  inches  156  times  foi 
the  Capndiiie  Clieniical  Company,  Ra 
leigh,  X.  C. 

I.ord  &  Thomas,  Chicago,  are  plac 
ing  4,(¥)0-inch  contracts  in  Southern 
papers  for  the  Chicago,  Milwaukee  & 
St.  Pan!  Railway,  same  city. 

The  I'.  P.  Shnmway  .\gency.  Bos 
ton,  is  placing  orders  for  George  T 
.Mexander,  Portland,  Me. 

The  Southern  Advertising  .\gency, 
.\tlanta,  Ga..  is  placing  one  inch  fifty 
two  limes  in  Southern  weeklies  foi 
Hr.  B.  M.  Wooley. 

Ridiert  Bnggeln,  Marhridgc  Build 
ing,  Xew  York,  is  placing  10,000-line 
contracts  in  Middle  West  papers  foi 
the  Woodbury  Company. 

The  Massengalc  .Agenej',  .Xtlanta. 
Ga.,  is  placing  two  inches  twenty-four 
times  in  Southern  papers  for  the 
Washington  Seminary. 

I'.  L.  Perrine,  26  Broadway,  Xew 
York,  is  placing  new  contracts  for 
twelve  inches  seventy-eight  times  in 
Western  pajiers  for  the  Standard  Oil 
Company,  26  Broadway,  Xew  York. 

The  Gardner  .Advertising  .Agency, 
St.  Louis,  is  placing  5,000-line  con 
tracts  in  Southern  papers  for  the  ' 
’Frisco  lines.  , 

The  C.  IL  Sherin  .-Agency,  452  l-'ifth  ; 
avenue,  Xew  A'ork,  is  making  2,00:1 
inch  contracts  to  he  used  within  one 
year  for  the  Xew  York  &  Kentucky 
Company,  same  address. 

X’.  W.  .Ayer  &  Son,  Xew  York,  are 
placing  fifteen  inches  si.x  times  in 
weeklies  for  the  Western  FHectric 
Qnnpany,  Xew  York.  This  agency  is 
also  placing  orders  from  the  Philadel¬ 
phia  office  in  Western  and  Southern 
papers  for  the  Pikesville  Dairy  Com¬ 
pany,  Fer-mil-lac  Milk,  Baltimore, 
Md. 

George  H.  Clark,  927  Chestnut 
street,  Philadelphia,  is  sending  out 
continuation  orders  for  Maurer  &  Co.. ' 
Maurer’s  Roach  and  Rat  Paste,  same  i 
city. 

The  D’--\rcy  Agency,  St.  Louis,  is 
placing  orders  in  Pacific  Coast  papers 
for  the  E.  W.  Ross  Medicine  Com- 
panj',  Zemo,  same  city. 

Charles  L.  Doughty,  Cincinnati,  is 
placing  orders  in  Western  weeklies  for 
ffie  Cliflf  View  Sanitoriinn,  Kansas  I 
City,  Mo. 


ROLL  OF  HONOR 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 


have  received  certificates  showing  the  actual  circulation  of  their  publications: 

ALABAMA. 

NORTH  DAKOTA. 

ITEM  . Mobile 

NEWS  .  Fargo 

ARIZONA. 

OHIO. 

GAZETTE  . Phoenix 

PLAIN  DEALER  . Cleveland 

(June.  D.  88,23&— S.  113,182.) 
VINDICATOR  . Toungstown 

ARKANSAS. 

SOUTHWEST  AMERICAN . Fort  Smith 

OKLAHOMA. 

CALIFORNIA. 

OKLAHOMAN  . Oklahoma  City 

INDEPENDENT . Santa  Barbara 

BULLETIN  . San  Francisco 

PENNSYLVANIA. 

CALL  . San  Francisco 

TIMES  . Cheater 

EXAMINER  . San  Francisco 

DAILY  DEMOCRAT .  . Johnstown 

FLORIDA. 

DISPATCH  . 7  . . . . Pittiburg 

METROPOLIS  . Jacksonville 

GERMAN  GAZETTE . Philadelphia 

GEORGIA. 

TIMES-LEADER  . Wilkes-Barre 

THE  ATLANTA  JOURNAL  (Cir.  63,163)  Atlanta 

DISPATCH  AND  DAILY . York 

CHRONICLE  . Augusta 

HERALD . Augusta 

SOUTH  CAROLINA. 

DAILT  MAIL . Anderson 

ENQUIRER-SUN  . Columbus 

LEDGER  . Columbus 

DAILY  RECORD . Columbia 

THE  STATE  (Cir.,  D.  14,047-4.  14,163)  Columbia 

ILLINOIS. 

DAILY  PIEDMONT . Groenvillo 

POLISH  DAILY  ZGODA . Chicago  1 

TENNESSEE. 

SKANDINAVEN  . Chicagr 

NEWS-SCIMITAR  . Memphie 

HERALD  TRANSCRIPT  . Peoria 

JOURNAL  . Peoria 

TEXAS. 

INDIANA. 

JOURNAL-GAZETTE  .  ... .  .Fti  Wayne 
NEWS-TRIBUNE  T. . . Marion 

RECBRD  .  Fort  Worth 

SEMI-WEEKLY  TRIBUNE.. . Waoe 

TIMES-HERALD  . . Waco 

TRIBUNE . Terre  Haute 

WASHINGTON. 

THE  AVE  MARIA . Notre  Dame 

MORNING  TRIBUNE . Everett 

IOWA. 

WISCONSIN. 

EVENING  GAZETTE . Burlington 

CAPITAL  . Des  Moines 

REGISTER  AND  LEADER . Des  Moines 

THE  TIMES- JOURNAL . Dubuque 

EVENING  WISCONSIN . Milwaukee 

CANADA. 

KANSAS. 

ALBERTA. 

CAPITAL  . . . Topeka 

BRITISH  COLUMBIA. 

KENTUCKY. 

WORLD  . Vancouver 

TIMES  . Victoria 

COURIER-JOURNAL  . LouieviUe 

TIMES  . LouitTllle 

ONTARIO. 

LOUISIANA. 

examiner  . Peterborough 

ITEM  . New  Orleans 

FREE  PRESS.  . . .  e  e.ZlOndOB 

STATES  . New  Orleans 

QUEBEC. 

TIMES  DEMOCRAT . New  Orleans 

LA  PATRIE.  sees. . •  .MontTOal 

MAINE. 

LA  PRESSE.  . . .  .  MOOtrOal 

JOURNAL  . Lewiston 

MICHIGAN. 

GET  THE  BEST  ALWAYS  I 

PATRIOT  (June.  D.  10,881— S.  11,877)  Jackion 

Qllir  ptttBburi)  i9tapatrl| 

MINNESOTA. 

TRIBUNE  (Morning  and  Evening) .  .Minneapolis 

Greater  Plltsbur|{*s  Greatest 
Newspaper 

Wallace  G.  Brooke  Horace  M.  Ford 

Bitinswick  Bldg.  reoples Gas  Bldg. 

New  York  Chicago 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE . Joplin 

MONTANA. 

MINER  . Butte 

NEW  BEDFOBD  TINES 

The  paper  that  has  made  New  Bedforde 
Mass.,  the  fastest  growing  cltjr 

Id  the  world. 

Average  to  July  1,  IVIO 

STtnlaS.  7,840  Sanday,  13,756 

ALFRED  B.  LUKENS  Irlbona  Bldg. 

Mew  York  Repretentative  New  York 

FRANK  W.  HEMKELL  ISO  Michigan  Ave. 
Weitem  Representative  (Biicago 

NEBRASKA. 

FREIE  PRESSE  (aver.  ciro.  U2.440).  .Linooln 

NEW  JERSEY. 

PRESS  . Asbury  Park 

JOURNAL  . . . Elizabeth 

TIMES  . . . ElUabeth 

COURIER-NEWS  . PUinSeld 

NEW  MEXICO. 

Anderson  (S.C.)  Mail 

MORNING  JOURNAL  . Albuqnerqne 

NEW  YORK. 

You  eaa  eover  the  beet  Said  la  South 
Oarolina  at  tha  loweit  ooit  by  oiing  Tha 
Daily  Mail.  Mo  general  advertUer  oaa  af¬ 
ford  to  overlook  thii  Sold. 

MacQuoid- Alcorn  Special  Agency 

^  Tribnno  BnUdlag,  H.  T. 

Boioo  BnUding,  Ohioago 

BUFFALO  EVENING  NEWS . Buffalo 

LESLIE’S  weekly  (Cir,nM6.000).. Now  York 
MESSENGES  OF  THE  SACRED  HEART 

Hew  York 

UOOBO  . .77.7....:.’. . tm* 

Louis  A'.  Urmy,  41  Park  Row,  Xew 
A'ork,  is  placing  orders  for  the  1-'<1. 
Pinaud's  Importation  office,  84  Fifth 
avenue,  Xew  A'ork,  in  the  larger  city 
dailies. 


The  Richmond  .Advertising  .Agency, 
Richmond.  A'a..  is  placing  orders  for 
the  C.  &  -O.  Railway. 

The  F'rank  Seaman  .Agency,  30  We-t 
Thirty-third  street.  Xew  A'ork,  is 
placing  orders  in  Texas  papers  for 
the  American  Tobacco  Company, 
Creino  cigar.  111  Fifth  avenue,  Xew 
A'ork. 


Scott  &  Bowne,  Bloomfield,  X.  J.. 
are  making  new  contracts  for  5.0;)0 
lines  for  the  Scott’s  F'mulsion  adver¬ 
tising  in  practically  the  same  list  of 
papers  that  were  used  last  year. 


The  Collin  .Armstrong  .-Advertising 
Company,  Broad  Exchange  Building, 
Xew  A’ork,  is  placing  the  classified  ad¬ 
vertising  for  the  United  States  Xavy. 

J.  G.  Hamm,  77  Murray  street,  Xew 
A'ork,  is  placing  thirty  inches  ten 
times  extra  copy  for  the  Centaur 
Company,  Castoria,  same  address. 

The  AA'yckoff  .Adverti-ing  .Agency, 
BiilTalo,  i'  placing  5,0110-incli  contracts 
to  be  useil  within  the  year  for  Wil¬ 
liams,  Clark  &  Co.,  La  F'rance  Shoe. 
Lynn,  Mass. 

The  F2.  P.  Remington  .Agency,  Pitts¬ 
burg.  is  placing  orders  for  five  inches 
two  times  a  week  in  western  Pennsyl¬ 
vania  papers  for  the  Pittsburg  Expo¬ 
sition. 


The  Keystone  Drug  Company,  145 
Xorth  Eighth  street,  Philadelphia,  is 
asking  for  rates. 

Fred  N.  Sommer,  Xewark,  X.  J.. 
is  asking  for  rates  and  information  in 
Pennsylvania  papers. 

The  Board  of  Trade,  AA'inston- 
Salem,  X.  C.,  is  asking  for  rates  in 
weekly  papers  in  the  Middle  AA’cst. 

The  Gibson-Bradley  Company,  Buf¬ 
falo,  are  asking  for  rates. 

James  T.  AA’eatherald.  221  Columbus 
avenue,  Boston,  is  making  new  con 
tracts  for  the  Lydia  E.  Pinkham  Medi¬ 
cine  Company,  Boston,  and  Chester 
Kent  &  Co.,  A’inol,  same  city. 

The  J.  Walter  Thompson  Company 
44  East  Twenty-third  street,  Xev. 
A’ork,  is  making  new  contracts  foi 
thirty  inches  nineteen  times  in  Pacific 
Coast  papers  for  the  Pabst  Brewing 
Company,  Milwaukee,  AVis. 


The  Specie!  Advertising 
Representatives 

who  come  to  New  Orleans  and  thoroughly 
investigate  the  local  field,  inv.sriably  use  The 
Item  and  often  use  k'  exclusively. 

THE  ITEM 

goes  into  over  22,000  New  Orleans  homes 
daily,  and  also  has  over  6,000  circulation  in 
Louisiana  and  Mississippi,  covering  the  districts 
most  valuable  for  foreign  advertisers  more 
thoroughly  than  any  other  New  Orleans  paper. 
ELMER  E.  CLARKE,  Business  Manager 

SMITH  ^  BLDD 
Foreiilii  Representatives 
I^NEW  YORK  CHICAGO  ST.  lOLTS 
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DIRECTORY  OF  ADVERTISING  AGENTS 


ADVERTISING  NOTES. 


General  Agents 


ADVERTISERS’  SERVICE 

9  Bcekmao  New  York 
TeL  Cortlandt  3155 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.«  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 

Broad  Exchange  BIdd-.  New  York 
Tel.  Broad  6148 

BALLARD  &  ALVORD 

1328  Broadway,  New  York 
Tel.  38lli  2246 

CARPENTER  &  CORCORAN 

26  Cortland!  Si.,  New  York 
Tel.  Cortlandt  7800 

CONE,  ANDREW 

Tribune  Buildind.  New  York 
Tel.  Beekman  2792 

debevoise.  foster  CO. 

4S  West  34th  St..  New  York 
Tel.  Murray  Hill.  5235 

federal  advertising  AG’CY 

231  West  39th  St..  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  £t  CO. 

26*28  Beaver  St.,  New  York 
Tel.  Brood  5745 


GUENTHER.  RUDOLPH 

115  Broadway.  New  York 
Tel.  Broad  1420 

HOWLAND.  HENRY  S.,  Adv.  Agency 
20  New  St..  New  York 
Tel.  Rector  4398 


HIERNAN.  FRANK.  £t  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

MEYEN.  C.  &  CO. 

Tribune  BIdd*.  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
44  Broad  St..  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  COMPANY 
50  Church  St.,  New  York 
Tel.  Cortlandt  7825 


PENNSYLVANIA 


FROWERT.  PERCIVAL  K. 

Stephen  Girard  Bldd>t  Philadelphia 
Tela  FlIbeH  5137 


MEXICO 


THE  PUBLICITY  COMPANY 

San  Dtedo,  9.  City  ot  Mexico.  Mexico 


NO  ADVERTISER  can  overlook  the  clientage  of 

“THE  PANHELLENIC** 

New  York’s  Daily  Grttk  Siwspaptr,  for  there 
is  no  other  way  that  you  can  teach  the  300,000 
Greeks  in  the  U.  S.whoare  a  frugal  and  thrifty 
class  of  people.  For  rates,  etc  ,  address 

"THE  PANHELLENIC” 

50  Church  Street,  New  York,  N.  Y. 
'Phone  7623  Cortlandt 


American  Home  Monthly 

A  Household  Magazine 

DIstrIbntlon  statement  of  onr  100.000 
copies,  guaranteed  monthly,  sent  on  re¬ 
quest,  or  at  rate,  40  cents  a  line. 

HENRY  RIDDER,  Publisher 

27  Bpmce  Street.  New  York. 


AUGUSTA  HERALD 

Autfusta*  Gae 

Proven  circulation  is  what  you  get  in 
the  Herald.  Circulation  l>ooks  audited  by 
Association  American  Advertisers. 

Benjamin  &  Kentnor  Co. 

Foreldn  Representatives 

CHICAGO  and  NEW  YORK 


Publishers*  Representatives 


ALCORN.  FRANKLIN  P. 

Flatiroa  BIdd-*  New  York 
Tel.  Gramercy  666 


BARNARD  &  BRANHAM 

Bruoswlck  Bldd**  New  York 
Boyce  Bldd*e  Chicado 
Tel.  Madison  Sq.  6360 


KELLY,  C.  F.  &  CO. 

Metropolitan  Bldd**  New  York 
People*s  Gas  BIdd*.  Chicago 
Tel.  Gramercy  3176 

KRUGLER.  FR^D*K  M. 

150  Nassau  St..  New  York 
Tel.  Beekman  4746 


NORTHRUP,  FRANK  R. 

225  Fifth  Ave..  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747*8  Marquette  BIdd**  Chicado 
30  West  33d  St.,  .New  York 
Tel.  Mad.  Sq.  6723 


PUTNAM.  C.  I. 

30  W.  33d  SI..  New  York 
Tel.  Madison  Sq.  3613 

SMITH  £s  BUDD 

Brunswick  BIdd*.  New  York 
Tel.  Madison  Sq.  6187 


THE  FISHER  AGENCY 

118  East  28th  St..  New  York 
506  Boyce  BIdd-.  Chicado 
Tel.  Madison  Sq.  6556 


VERREE  &  CONKLIN.  Inc. 

225  Fifth  Avenue.  New  York 
Tel,  Madison  962 


ADDITIONAL  AD  TIPS. 


The  Charles  H.  Fuller  Agency,  Chi¬ 
cago,  is  placing  orders  in  Southwest¬ 
ern  papers  for  the  J.  M.  Pease  Manu¬ 
facturing  Company,  same  city. 

W.  W.  Sharpe  &  Co.,  99  Nassau 
street,  New  York,  are  placing  addi¬ 
tional  orders  for  the  Anchor  Line 
Steamship  Company,  19  Broadway, 
New  York. 


William  H.  Smith,  of  C.  F.  Kelly  & 
Co.,  special  agents.  New  York,  has 
returned  home  after  a  very  successful 
trip  in  northern  New  York. 


William  H.  McLaughlin,  advertising  1 
manager  of  Walter  Baker  &  Co.,  Bos- 1 
ton,  is  on  a  vacation  and  will  not  re-  j 
turn  to  his  office  until  August  1. 


John  B.  Woodward,  Eastern  repre-  j 
sentative  of  the  Chicago  Daily  New.s,  | 
returned  to  New  York  this  week  afte’" 
a  business  trip  through  New  England. 


William  D.  Ward,  .special  agent, 
Tribune  Building,  New  York,  has  been 
appointed  Eastern  representative  of 
the  Winnipeg  (Can.)  Newspaper 
Union  List.  This  list  comprises  190 
country  weeklies. 


Smith  &  Budd,  special  representa¬ 
tives,  New  York  and  Chicago,  have 
been  appointed  foreign  advertising 
representatives  of  the  Denver  (Col.) 
Times. 


Vasco  .\breu,  the  genial  representa¬ 
tive  in  the  United  States  of  the  Jor- 
nol  do  Commcrcio.  Rio  Janeiro,  Bra¬ 
zil,  with  his  family  is  spending  the 
week-end  at  Delaware  Water  Gap,  Pa. 


THE  BRITISH  AND  COLONIAL  PRINTIR 
AND  STATIONER 

EitabUthtd  1S7S.  Erwy  Tharadny, 

W.  TOHR  8T0HHILL  k  CO.,  it  Bko*  Laa*. 

London,  E.  C. 

A  WEEKLY  JOURNAL  of  Homo.  Colonlnl 
and  Foreign  Printing,  Engraving,  Stationary 
and  Bookmaking  Traden'  Intelllnnca,  Ma- 
chanlcal  and  other  Inveationa  Illnatmted, 
Noveltiea  In  Stationery.  Booki  and  Book 
Manafactnrer  Patanta,  Oaaetta  and  Finan¬ 
cial  Trade  Newa. 

Annual  Subacrlptlon  (52  lunet),  post  froo, 
53.00. 

Tho  Leading  Paper  In  tha  United  King¬ 
dom  for  tho  Printing,  Engraving,  Stntioaory 
and  Allied  Tmdoa. 

80MB  TRADB  OPINIONS. 

"A  repreaentatlve  printers’  paper.*' — In¬ 
land  Typo  Foundry,  St.  Ix>aU,  Mo. 

“We  do  not  doubt  but  that  the  P.  and  B. 
ia  a  good  printers'  Journal  wherein  to  nd- 
Tortiae  onr  machinery,'' — Paul  Sbuieden- 
wend  A  Co.,  Chicago. 

“Very  popular  publication.'' — Challengo 
Machinery  Company,  Chicago. 

“The  leading  Journal  in  England,  to  far 
at  typographical  mattem  are  concerned.''— 
McMillan  Machine  Company,  Illon,  N.  T. 

*‘We  assure  you  we  appreciate  your  pnb- 
Ilcation.''— Cbandler-Prlca  Company,  Clava- 
land,  O. 

“We  have  long  understood  that  B.  and 
C.  P.  and  8.  to  bo  the  leader  of  Its  data 
In  the  kingdom." — Conger  Engraving  Pinto 
Company,  LInnent,  Mo. 

American  Srma  contemplating  opening  np 
foreign  trade  sbonid  place  their  amioaace- 
mentt  In  tbit  paper. 

Rates  on  application  to  ALBERT  O-DOM- 
OGHUE,  634  W.  RSth  St.,  Now  York. 

Send  for  tnmpio  copy. 


E.  E.  Smith,  Mutual  Life  Building, 
Philadelphia,  is  placing  orders  in 
Penn.sylvania  papers  for  the  Read 
Drug  &  Chemical  Company,  Gypsy 
Rheumatism  Cure,  Baltimore,  Md. 

The  Snitzer  .Agency,  Chicago,  is 
placing  orders  in  Pacific  Coast  papers 
for  the  Lexoid  Company,  same  city. 

The  J.  Walter  Thompson  Company, 
44  East  Twenty-third  street.  New 
York,  is  placing  orders  in  the  larger 
city  dailies  for  the  Aural  Remedies 
Company,  London,  Eng.  This  agency 
is  also  placing  a  few  orders  for  the 
Circle  Publishing  Company,  50  Mad¬ 
ison  avenue,  New  York. 


A.  E.  Claj'den,  special  representa¬ 
tive,  Brunswick  Building,  New  York, 
left  Thursday  for  a  trip  to  Wheeling, 
W.  Va.  Mr.  Clayden  represents  the 
Wheeling  News  and  Intelligencer  in 
the  foreign  field  and  is  making  the 
trip  to  study  conditions  in  the  news¬ 
paper  field  in  Wheeling. 

I.  N.  Putnam,  special  agent.  New 
York,  is  on  a  Western  trip  visiting  the 
publishers  that  he  represents  in  the 
foreign  field. 


THE  f  f  i  i 
AMER.ICA.N 
PFHNTEF<.  i 


Botfidd  Engraving  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 


DEEP  ETCHED  CITS  ON 
ZINC  OR  COPPER 


Best  Work  at  Lowest  Price 

Let  ni  eitimate  on  your  next  order, 
Onc«  A  customer  always  a  customer. 


New  Daily  for  Indianapolis. 

It  is  reported  that  a  number  of 
prominent  Democrats  of  Indiana  are 
planning  to  start  a  daily  newspaper 
in  Indianapolis.  The  first  issue  is 
scheduled  to  appear  August  1. 


THE  LOVEJOY  CO.  *st«bii»hed  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


The  Asbury  Park  Press 

li  ■  live  newipaper  In  ■  live  town.  Iti 
ri-aden  are  a  money-making,  money-apend- 
Ing  cUaa.  If  you  want  their  trada  the 
I'reaa  la  your  beat  medium. 

J.  LYLE  KINMONTH.  Publisher 

ASBURY  PARK,  N.  J. 


THE  PUBLISHERS  METAL  CO. 

134  Metropolitaik  Ave.,  Brooklyn 

Adopt  our  system  and  save  20%  on  your  metal  bill 

We  have  demonstrated  after  a  year's  experience  with  our  system  of  making  metals  that 
we  can  save  at  least  20  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 

Hygrade  Autoplate.  Senior  or  Junior,  Stereotype,  Combination  or  Linotype  Metals 


- - - 


The  Garwood  Electric  System 

Permits  the  press  to  be  run  constantly  and  economically  at 
any  point  in  the  speed  ran^e.  These  are  only  a  few  reasons 
why  the  GARWOOD  EIoECTRIC  SYSTEM  leads  all  others. 

Garwood  Electric  Company 


NawYork.  Philadelphia.  Chicago.  St.  Louis.  Ptttsburd 


Send  Towday  for  the  List  of  Users  of 

“  Tke  Kokler  System  ** 

We  have  put  in  one  million  five  hundred  thousand 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

KOHLER  BROS.,  277  Dearborn  Street,  CHICAGO 

LONDON:  NEW  YORK: 

56  Ludgate  Hill,  E.C.  No,  1  Madison  Avenue 
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NOTICE 

IF  you  contemplate  modernizing  your 
Stereotyping  Department  during  the 
coming  winter  we  suggest  that  you  take 
up  the  matter  now,  as  our  facilities  are 
being  pushed  to  the  utmost  to  cope  with 
the  AUTOPLATE  business  in  hand. 


Orders  booked  this  month 
^  are  accepted  for  ^ 
January^  igii,  delivery 


The  Campbell  Company 


HENRY  A.  WISE  WOOD,  rresideni 


One  Madison  Avenue 


New  York  City 


■-'t 


